The manuscript mail on Monday morning buries the office boy’s desk. He must sort unopened 
envelopes and deliver them to the fiction or article departments. 
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YOUR BOOK DESERVES THE BEST 


Let a Selling Author Help You 
Arrange it for Publication 


FOR SIXTEEN YEARS | have been helping writers make 
their books publishable. On occasions | have done this 

with a counselling letter, though in many cases nothing 

short of an editing job or complete revision will suffice. 


Whatever your special need may be, rest assured that | shall be 
willing to discuss it with you and follow the method we find most adapt- 
able to your requirements. 


Here is how we get started: Write today for 
oe my free folder entitled “Literary Help,” and tell 
NOTE: Writings | me about your writing background and your pres- 
considered to be ini- | ent problem. 
mical to our tradi- 
tional American way INTERVIEWS BY ARRANGEMENT ONLY 


of life will be rigid- 


ly excluded. CHARLES CARSON, Siterary Consultant 


601 So. Vermont Ave., Los Angeles 5, Calif. 


Wels OPPORTUNITY 


You will become a selling writer if | take you in my limited group of 
writers, or it won’t cost you a penny! 


If you have tried “systems,”’ ‘‘plans,” “courses,” etc., without suc- 
cess, write for my pamphlet which gives details of this unique offer. 


One hitherto unpublished writer, working under my _ supervision, 


SOLD MORE THAN 100 STORIES within a four-month period. Here is a 
record no other teacher, school, or agency can approach. 


Send for the pamphlet today! It is FREE and puts you under no 
obligation. 


GEORGE KELTON 


Malibu 1, California 
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Mostly Personal 


A reader has sent me a som clipping 
regarding the death of John Wilstach. His death 
occured recently in Rhinebeck, New York, where 
he was living. For thirty and more years he had 
been a professional free-lance writer. 

Although he had not earned one of the large 
reputations in the literary field, John Wilstach 
had turned out his share of copy for all sorts 
of magazines—stories, articles, serials—and for 
books and at least two movies. His death was 
marked particularly by members of the A&/ staff 
for two reasons: When the new editors took over 
the magazine a little more than a year ago, 
Wilstach had been one of our most cordial and 
staunch correspondents; and he had worked for 
improvement of the writing profession. 

Periodically he would send some observation he 
considered valuable to other writers. We ran a 
few of these as “Tips From Our Readers.” I 
should like to devote the rest of this month’s 
columns to two more of them. AS. 


THE INTAKE 
Many writers have a way, without actually fibb- 
ing, of hinting at great income that they wish 
would exist but actually is hopeful thinking. 
There are writers who get into the big money. 
But the normal professional just gets along. He 
may, and will, mention a couple of great sales— 
that wouldn’t seem much, over many months. 

This illusion makes a beginner think: “Gee, 
why didn’t I hear about all this before? This easy 
dough has been around, and I haven't heard 
about it.” 

Well, alas and alack, and oh, world without joy 
or happiness, there is no easy money in writing. 
There can be good breaks, but they don’t come 
along every day, month, or year. The competition 
is terrific. 

What I’m leading up to is this: A gal or guy 
should go several years, with sales, before giving 
up a regular job. Don’t let one spurt mislead. 
And don’t listen to the siren stories of those who 
pose as “established writers” or “arrived.” There 
are only two or three score in the entire country 
who have “arrived.” Be a writer, by all means; 
but if you become one just because of the alleged 
financial rewards, you are, save for one in 
thousands, kidding yourself. And -in the meantime 
don’t listen to any free lancer throwing his finan- 
cial weight around. There’s something healthy 
about this game which keeps tame bulls ever with- 
in tossing distance. 


AUTHOR’S CORRECTIONS 
The subject of Author’s Corrections—an item a 
new writer will find in his first book royalty state- 


ment—is a sore one. What happens, of course. 


is this: The author is sent galley proofs of his 
work and is asked to correct “printer's errors” 
or to make any “author's corrections” that he 
deems necessary. The understanding is, to be sure, 
that he will be charged for the latter, not the for- 
mer. 

Here is where the puzzle comes in. Where does 
a printer’s error end and an author's correction 
begin? To any person knowing anything about 
printing, it would seem that printers’ errors come 
under the little errors that need correcting in the 
natural course of proof reading, that is, punctu- 
ation, broken fonts, words run together, misspell- 
ings, margins not straight, and so on. 

But what happened to one author shouldn't 
have happened. He did the usual — reading. 
certainly printers’ errors; yet on his first state- 
ment was a charge against him, for author's cor- 
rections of $50. Yes, this is an outrage. The next 
book he had published, when he received galley 
proofs, he sent them back to the editor of the 
book house, with this note: “There are some print- 
ers’ errors in this book proof. Find the errors 
yourself or have the printer do it. Unless you 
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Wed like to sell them your material! 


RVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, 
d cover sale of additional rights throughout the world. If your material is unsalable as it stands but 
pn be repaired, we'll give you detail-by-detail advice qn how to repair it, so that you may, without addi- 
ional charge, return it to us for sale. And if your material is completely unsalable, we'll tell you why, 
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y Paul L. Fe 


TERMS: PROFESSIONALS: If you are selling tiction or articles regularly to national magazines, or have 
id a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
fraight commission basis of 10% on all American salés, 15% on Canadian sales, and 20% on British 
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Comment on Scott Meredith's best-selling book, WRITING TO SELL: 
s If you long to get into the world of the published author, it will behoove you 
to read Scott Meredith's ‘Writing To Sell’ . i 
~—Lincoln (Nebraska) Journal 
Order your copy from your local bookseller, or directly from the publishers, Harper and Broth- 
ers, 49 E. 33rd St., New York 16. $2.75. 


We sell to all good markets... 
ACE-HIGH WESTERN 
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Doris Moskowitz, whose job it is to read all 
unsolicited fiction manuscripts, winnows from 
the slush pile, on her left, a story from a new 
writer. She starts a progress sheet which is 
passport to the fiction editor’s attention. 


THE SECRET 
LIFE OF YOUR 
MANUSCRIPT 


by Harriet Crittenden 


A&] thanks the staff of 
Redbook for their co- 
operation in preparing 
this picture feature. 

Jack Garber’s photos 
help to tell the step-by- 
step journey of a manu- 
script through the of- 
fice of a large maga- 
zine. 


Fiction Editor Lilian Kastendike and her twa 
assistants, Doris Moskowitz and Ruth Kleperery 
discuss the good and bad points of a story. 
Miss Kleperer gives a first reading to manu-~ 
scripts sent in by agents and name writers. 
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Lilian Kastendike, 
fiction editor, seeks 
the opinion of Sen- 
ior Editor William 
B. Hart, who con- 
tributes the male 
viewpoint ona 
story. 


Robert Brown calls 
the attention of Ar- 
ticle Editor John 
B. Danby to an ar- 
ticle sent in by a 
new writer. Robert 
Brown reads the 
article slush pile, 
while Mr. Danby’s 
other assistant, 
Carl Kaufmann, 
checks on the facts 
in purchased ar- 
ticles. 
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Last year, Redbook bought about one story a 
month from new writers, some brand-new to Red- 
book, a few making their very first sale. The un- 
solicited manuscripts (slush to editorial offices) 
are as carefully read as material from name writ- 
ers, reports Wade H. Nichols, editor. 

Fiction stories from unknowns land on the desk 
of the fiction editor’s assistant, whose job it is 
to read the slush. She feels it is a red letter day 


when she can approve enough to pass a story 


along to the fiction editor for a reading. 


The article editor talks over an article revision with 
an author. Revision suggestions are offered by mail 
sometimes. The wise writer will write to Mr. Danby 
outlining the article idea, awaiting the green light 
before working on the article itself. rhe 


Her comment on these stories goes on a form 
called “Redbook Progress Sheet,” topped by the 
author's name and address, date received, date 
read, and other routine information. 

Once a progress sheet is started, the story is 
on its way to be considered by Fiction Editor 
Lilian Kastendike. She may agree with her as- 
sistant’s favorable opinion enthusiastically enough 
to pass the story along to the editor, Mr. Nichols, 
who has the final word. If she disagrees com- 

letely with the favorable comment, she will mark 

it as a reject. But if she should be undecided, 
she may confer with someone else. Should she 
want a male viewpoint, she may discuss the story 
with Senior Editor William Hart, who is what 
Mr. Nichols calls Redbook’s switch hitter. This 
means that he works with both the fiction and 
article editors. His chief job, however, is to con- 
tact publishers or agents with a view to buying 
serials or booklengths for the magazine, and to 
contact out-of-town authors of, promise. 
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the procedure in the fiction department. 


All the suggestions for possible revision that a 
progress sheet may collect, in as many readings 
as the fiction editor thinks wise, are boiled 
down by the senior editor for review by Mr. 
Nichols, before specific suggestions for revision 
of the story are mailed to the author or his agent. 

Redbook has the reputation for writing long, 
detailed letters to authors, suggesting revisions 
on “almost” manuscripts, and for reading as many 
revisions as are necessary for the writer to whip 
them into the product that Redbook wants to buy. 


Should the writer balk at some concrete revisions 
idea, compromises are often arrived at with the” 
article or fiction editors. e 

The same vibrant interest in the new writer 
pervades the atmosphere in the article depart-7 
ment and the article’ editor and his assistants 


ith one difference. An unknown writer would 
do well to write the article editor about his idea 
for an article, and find out whether Redbook® 
is interested in the idea itself, before he goes 
ahead and does his research. 

Redbook’s price to a new writer is flexible. 
new writer can count on getting as high a price? 
on a first sale, as any other big slick will pay,” 
and after a couple of sales, the price will be 
upped, according to how good his work is. 

Evidence of Redbook’s interest in the unknown 
writer is the list of writers who have sold there 
within the past year. Helen D. Szold, Lily Scott, 
Bethel Lawrence, Philip Ketchum, and Ralph 
Fratila all have appeared or will appear in 
Redbook’s pages in 1950 and 1951. Jeremy Gury, 
who had sold only one story (not to Redbook) , 
sent in a novel, which was purchased. All the 
above writers were discovered from the “slush.” 
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Research man, Carl Kaufman, checks the facts in a purchased article. A big slick takes 
chances on reader-criticism. 


he final word on 
tion and articles 
mes from Wade 
Nichols, editor. 
e does not often 
ead manuscripts 
his office, prefer- 
ling the peace and 
uiet of his home 


sily there. 
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Associate Art Editor Bill Block prepares illustration for a Pearl Buck story from the artist’s 


original painting. Art and Editorial work in close harmony. 
The typing department where “sorry cards”—rejection slips to you—are born. A ~ 
permanent record card, including date of return, is typed for editorial office © 
file. A label, calling attention of the author to the omission of stamped, self- 
addressed envelope, may be necessary. Here P tectresaa manuscripts are copied, ~ 
for the use of the art department, editorial department, and the printer. = 
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EAT YOUR WORDS 


RADIO WRITING— 
A LUCRATIVE BUSINESS 


“Oh, if I could only live by my typewriter!” 

How many times have you heard potential 
writers voice that cry? 

You can make a living with your typewriter 
anywhere in the United States. I've covered a 
good portion of these forty-eight states, and I've 
done it. You can do it. 

If your budget will balance with a minimum 
income of $50 every seven days, you can earn it 
with your typewriter pounding the keys not more 
than eighteen hours weekly with another two 
hours added for research. And good news! There’s 
a market for your work probably within walking 
distance from your home. 

With reasonable care in budgeting your in- 
come you can meet the landlord with something 
approaching a smile and put an occasional ham- 
burger near the bicuspids with your income from 
vadio writing. You can do this writing at home 
ith plenty of time left over to turn out that 
ticle, short story, or best seller that has been 
icking around under your Stetson for so long. 
“But I don’t know a thing about radio writing!” 
If you can do a half-way decent job of putting 
ords together, any announcer who has worked 
@t a radio station more than three months can 
ow you the technical part of putting a script 
gether in twenty minutes. 
> Best of all, with nearly two thousand radio sta- 
ions in the nation there must be one near you. 
obably a half dozen available for less than 
e dollar round trip bus ticket. 

“I’ve visited the radio stations and they won't 
buy my stuff.” 

Perhaps you have been visiting the wrong 
ople. Sell to the fellow who pays the bill. The 
onsor. 

A handful of the nation’s radio stations will 
y an occasional idea from a free lance. The 
ger stations have staffs paid to get ideas and 
york them out and in the smaller stations that's 
rt of the program director's job. 

If you try to sell free-lance material to adver- 
ing agencies, check your bank balance carefully. 
hat first check is likely to be a long time coming. 
Radio writing is transient and not as satisfactory 
to most serious writers as turning out a good 
article, short story, or book. Your words are on 
the air a few minutes; then you're left with a 
memory and a copy of your script. 

There’s something mighty satisfactory about 
knowing that you're a full-time writer, however. 
Writing for radio, while you're waiting to become 
a selling magazine writer or author, can be a 
profitable means toward an end. 

If you're capable of meeting people, making 
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RUSSELL E. OFFHAUS 


friends, selling yourself as well as the material you 
write within three months after reading this ar- 
ticle you should be making your typewriter carn 
your living. 

Don’t rush blindly down to your local Chevrolet 
dealer and tell him you have a sweetheart of a 
radio program for him. It requires a little prepa- 
ration. And by all means, don’t quit your present 
job until you're sure of your footing. 

First analyze the radio programs in your area 
from the standpoint of what programs don’t the 
stations have. What new programs would create 
interest in your community? Remember, programs 
unfamiliar to your community are new whether 
they are original or not. 

In terms of saleability, any ideas you have tor 
programs must have local interest. 

Possibilities for programs of local interest in- 
clude little known facts regarding people and 
places in your area. If you live near a large 
river, lake, or the sea, you should find plenty of 
material around which you can weave interesting 
programs. A saleable idea is any novel twist to 
a quiz program. Department stores and_ stores 
selling home appliances particularly like programs 
in which various women’s organizations can par- 
ticipate. They frequently kick in with some valu- 
able prizes. 

One of my pets has paid me more than six 
thousand dollars in four years. It’s a half-hour, 
once-a-week shot and it never required more than 
three hours to write. I tie in events of past years, 
gleaned from local newspapers of those years, with 
the music of the era, and it makes a very inter- 
esting program. 

If you use music remember that “live” talent 
will cost your client more than recorded. The 
more a ‘program costs the more difficult it is to 
sell. Stick with recordings if possible and keep 
away from any program idea requiring extra pro- 
duction costs. 

Be sure you are thoroughly familiar with any 
program idea you might have before you present it 
to a prospect. Write at least five scripts of your 
idea before visiting your first prospect. It’s un- 
necessary to write the commercials. Designate in 
your script where the commercials, and the music 
if any, will be inserted. Include the titles of the 
tunes. 

Some of your prospects will want to keep a 
couple of scripts while they “think it over.” After 
they've seen the original they'll have no objec- 
tion to taking a carbon, so make several. 

Now for the leg work. It’s time to canvass the 
merchants. You'll be smart to use every contact 
you have. It’s easier to talk with, and sell, a 
prospect when you have a contact rather than to 
walk in cold. 

Your pitch to a prospect will depend greatly 
upon your personality. Impress your prospect with 
the fact that you have an idea for a program 
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which will create local interest and increase his 
business. Above all, be confident that the program 
you have to sell will do exactly that. 

Another point, and an important one. Mention 
during the early part of your conversation with 
your prospect that you represent no radio station. 

Conversely, discouragement and over-confidence 
are both dangerous now. Some prospects will 
“think it over,” others will exhibit no interest 
whatever and some will be downright rude. And 
a few nibbles don’t mean that you have landed 
the fish. Prospects tend to wax hot and cold. The 
first one to put his signature on a contract is 
your oyster. Save the others for another idea after 
the first one is sold. 

When the going gets tough remember if a pro- 
gram is sold for even ten dollars a show and if 
it requires five hours to write it—which it won’t— 
you are being paid two dollars per hour. That’s 
not bad money even in these days. 

Money is a pleasing subject to a writer, so let's 
dwell on it for a moment. How much should you 
charge? 

You'll be setting up your own price yardstick 
in most communities. Use your good judgment 
and charge as much as the traffic will bear. Any 
radio station community indicates business possi- 
bilities are good enough to pay you at least ten 
dollars per half-hour program. Shorter and longer 
programs should be priced accordingly. 

If you live in a key network city, New York, 
Chicago, or Los Angeles, it would be wiser for 
you to become acquainted with some of the 
suburban areas where there are radio stations and 
make your pitch to those merchants in the 
smaller cities. 

The moment you find a prospect with more 
than a passing interest in what you have to sell, 
get right down to cases. Ask him how much he 
can afford to spend on radio advertising each 
week. Let’s assume his budget will not stand 
more than $150 weekly. It’s time now to visit the 
sales managers of the radio stations in your area. 

Without divulging your prospect’s name or busi- 
ness, tell the sales manager exactly what you are 
trying to do and that you have a hot prospect. 
His ears will shoot up like a rabbit’s. He'll be 
more than anxious to cooperate by acquainting 
you with the cost of time, frequency discounts, 
and any other charges that might be involved. 

By all means return to your prospect with the 
total cost, which will include talent fees, if any, 
line charges, if the broadcast is to be a remote, 
engineer’s charges, and anything else that will 
affect the total cost of the program. 

On a station where there are no established 
talent fees for the announcer, $2.50 per half hour 
program would be a reasonable figure. It’s wise to 
include a fee for the announcer because he'll 
knock himself out doing a good program for you. 
Be sure he receives it. There have been occa- 
sions where announcer’s fees have been diverted. 

For a client with a small budget, select a sta- 
tion with a low card rate for time. Let’s assume 

the rate on one of the stations you contact is 
$45.60 per half hour for class B time, which might 
be between 6:00 a.m. and 5:30 p.m. 

A little quick work with a pencil will show 
you that a $150 budget will break down something 
like this. 


April, 1951 


Two programs weekly. $91.20 
Announcer’s fee 
Vel 

‘Tot. 


One more weekly program would add $58.10 to 
the cost and ten dollars to your income each week. 
The three-a-week schedule will cost your —— 
$174.30, only $24.30 above his planned budget. 
Whether he'll buy three or two a week is pure 
salesmanship. 

When you arrive at the point where your pros- 
pect is just about sold, tell the sales manager of 
the station you've selected, the entire story, in- 
cluding the prospect’s name and business. Either 
the sales manager or one of the station’s sales- 
men will go with you now with a contract ready 
to be signed. The salesman may give the final 
pitch which will put the sale in the bag for you. 

The contract which the client signs should 
have the entire cost of the program written on 
it (not broken down) plus the number of pro- 
grams per week, the length of the programs, half 
hour, quarter hour, etc., and the term of the con- 
tract, 13 weeks, 26 weeks, etc. You will collect 
your fee from the station at whatever pay periods 
the station has established. 

Until you have sold enough programs to cover 
your necessary expenses each week, keep right on 
selling. After the first sale you will have learned 
some of the tricks. 

Your clients won’t renew every time a contra 
expires, so have another idea in stock and a coup 
prospects interested. Of course, when a contra 
is not renewed try to sell that same program 
another prospect, possibly one who exhibited pr 
vious interest. Once you have a program on t 
air, try to keep it there. 

Avoid over-selling yourself. If you expect to s 
your work in print, be careful of going overboa 
with radio writing, or you'll find yourself with 
less time to turn out that magazine story or bea 
seller than you had before. s 

Does it sound like hard work? It’s actually nde 
as difficult as it sounds. You might bear in ming 
that living by your typewriter is no well-paved 


road to a mansion and swimming pool regardles§ 


of what you turn out. 


PERPETUUM MOBILE 


Those cut 3 x 5 cards 

Of “regretful” rejections 
Are very convenient 

For poetical reflections 
To smooth out more poems 

To receive more rejections, 
To jot down more thots 

And send more reflections. 
Those 3 x 5 cards 

Of “regretful” rejections . . . 


—Gwynnyth Gibson 
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Approaches 
fo 

Writing 
CATHARINE BARRETT 


Authors are frequently quoted as advising young 
writers, “Do not think about your reader. To 
think about the reader is to falsify your work, 
to become commercial, to be destroyed as an 
artist.” Yet writers are also told constantly by 
teachers and editors and other writers, “You have 
to consider your reader, you have to work for 
reader reaction” 

Which counsel should be the writer follow? 


He must follow both. Contradictory as the two 
may seem, each has a rightful place in the process 


of the writer’s production. The solution for the 


writer who has been puzzled by the seeming con- 
tradiction is to understand clearly where each 
admonition is to be applied. He must be aware 
hat writing as an art is the result of a dual 
ess: the process of conception, and the process 
| communication. 

I] art is, ultimately, communication. The aim 
every artist is to convey a concept or idea 
m his own mind and heart to the mind and 
tart of another. The communication may be 
ugh the medium of sight, hearing, touch, or 
Mguage. The ceramist, for example, dreams up 
wl flaring in shape, deeply glazed with dark 
th red. It is a beautiful image in his mind. 
that enough? Does he not also have to execute 
an clay and paint? 

ertain groups believe that a man is as much 
artist when he holds in his mind’s eye the 
age of beauty as he is when he has executed 
- But danger lies in such belief: the danger 
of arrogance and aesthetic snobbery. Such snob- 
ishness is all too readily acquired—it is so easy to 


here is also the artist “for Art’s sake alone” 
believes in executing his concept, but in 
1 disregard of his audience. This attitude 
metimes too readily condemned, for there is 
int in the process of artistic production where 
€ attitude of disregarding the audience is of 
at value. The writer does well to recognize 
respect its values, but he must learn to de- 
termine the fine line that divides the area in 
which such an attitude is desirable and construc- 
tive from the area in which it has a destructive 
influence upon his work. 

If he understands the dual aspect of the crea- 
tive process, he will realize that in the first stage 
he must disregard the audience—the spectator or 
reader or listener—and must concern himself only 
with the material and himself. (The term himself as 
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used here means the individual, his nature, his 
attitudes, his feeling for his medium, his knowl- 


edge of art form.) He decides, consciously or 
unconsciously, what aspects of himself, his atti- 
tudes and emotions, he will express through his 
materials. The materials themselves may govern 
his decision, yet in that case it is a matter of 
the materials working upon him. Whichever way 
the directive goes—or if it works both ways, 
reciprocal action of one upon the other—a flow 
of feeling must exist between the artist and his 
materials, a rapport struck between the material 
and some aspect of himself. During this stage of 
creation the writer should not be influenced by his 
prospective audience. The process should be a 
wholly personal one. It may take place altogether 
in the mind, or it may begin forming in written 
words. 

This initial stage in creation may be instan- 
taneous. Or it may be a slow development—a 
gradual unfoldment and clarification, taking place 
seemingly of its own motive power, or encourage«| 
through consciously applied means. But until it 
has been completed, until the writer has a clear 
vision of the story idea and his feeling for it, he 
must keep his awareness of his audience apart 
from it. 

If, in this stage, self-consciousness enters in— 
the desire to display his superiority in knowledge, 
ability, or sensitivity—the creative process is in- 
validated. The concept becomes tainted with 
alien social values; then it not only ceases to 
be a true expression of the artist, but it tends 
to repel the audience it was imtended to attract. 

A writer may, however, be humble and still 
invalidate the creative process. Through that 
very humbleness he may discredit his own tastes 
and values and concern himself with what the 
reader wants. Or a writer may be neither self- 
conscious nor humble and still be in danger of 
invalidating his work: he may approach his writ- 
ing with the attitude of a business man who 
wants to know what readers want so that he may 
know what he can sell to the editors. It is irue, 
of course, that some fiction developing from 
knowledge of what the reader wants, plus a de- 
gree of workmanship consciously applied, suc- 
ceeds commercially. There will always be a place 
for artisans in every field of art. They are to 
be commended for their craftsmanship and cred- 
ited with their successes. Their work merits re- 
spect and may be used as a valuable example of 
writing mechanics. But here we are directing our 
analysis toward the sincere artist who wants to 
understand what is required of him if he is to 
function fully in his world. 

In the initial stage of his work, therefore, the 
writer should take time to develop a feeling for 
his material. He should let his vision of his story 
be an expression of himself; he should safe- 
guard this original concept, keeping it intact 
through any further shaping. 

Then he is ready for the second stage. 

The aim of all art, as we have said before, is 
to communicate—to transmit an image, convey an 
idea, from one individual to another. In_ the 
mind of the ceramist is his vision of the flaring 
red bowl. He wishes to share his vision, to com- 
municate it. He goes to work on the clav. shap- 
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ing it, forming it. He makes as accurate a repre- 
sentation as possible of his vision of the shape. 
He works with the paint until he has the color 
and the shadings he has visualized. He uses 
glazes with the same exacting care. When he has 
completed the bowl, he stands off from it, view- 
ing it with the eyes of a stranger, asking himself, 
“Is this true to my conception? Will someone else 
see what I saw?” All his labor, all his craftsman- 
ship have gone into translating his original per- 
sonal vision into an object, a medium, that will 
carry over the same impression to another indivi- 
dual. 

The musician “hears” a melody. It may be a 
single concept, coming instantaneously; or it may 
be a melody that grows in his mind or under his 
fingers. It has a quality, an identity, which affects 
the musician himself. Is that enough? It was not 
enough for Beethoven or Handel or Mozart. We 
would not know their names if it had been. From 
that stage of recognition, the musician under- 
takes the tedium of developing form, of setting 
down a score, often also the arduous labor of full 
orchestrations. Why? Because he wants others to 
hear what he has heard. He wants to share his 
concept or experience, to communicate it. 


This process of translation, which is the means 
of communication, is the second stage in the 
process of writing. And this is where we must 
be objective about our work. To function fully 
as writers, we must at this point consider our 
audience, our reader. 

In the first stage of our writing, when we are 
dealing with conception and with clarification and 
expression of our ideas, we work from the inside 
out. In the second stage, when we are concerned 


WHAT'S IN 
A NAME? 


MARY MACK 


Naming contests are very popular 
and have a wide variety of torms 
There are commercial naming con- 
tests, in which you are required to 
name a phonograph, horse, puppy or 
baby, which is either connected with 
some radio program sponsored by a 
firm that sells cereals, baby food. etc., 
or is pictured in an ?4<ertisement in 
newspapers and magazines. There are 
other naming contests, in which you 
are required to name a cartoon or 
photograph, which has no connection 
whatever with a commercis] product. 

There are many ways t. arrive at these names 
(methods follow) but you must take into consider- 
ation the rules of the contest. If the names are to 
be judged WITHOUT a qualifying statement, 
then your name MUST be original, or you haven't 
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with conveying that concept and those ideas to 
someone else, we must go to the outside and work 
back. 

We must understand reader psychology. We 
must know primarily what appeals to him, at- 
tracts him, holds him. We can’t tell him our story 
unless we can get him to read it, and read it 
through to the finish. In understanding this, we 
learn story form. 

The form of the short story functions to at- 
tract, hold, and satisfy the reader. 

We must know what affects the reader and how 
it affects him—words, rhythm, sentence and para- 
graph lengths and formations, sequences, pacing— 
all the mechanical aspects of writing. We must 
know what values he places on character quali- 
ties, social codes, abstractions. 

The reader’s emotions and attitudes are the 
strings upon which we will play. The tune may 
be ours, but we have to know what strings to 
pluck and the most effective method of plucking 
them. 

The sincere artist who wishes to write for profit 
is considered by cynics to be a combination of two 
irreconcilable parts. Cynicism contends that one 
cannot be a sincere artist and still write profitably. 
We know this to be untrue, for we have the proof 
of sincere artists who have achieved financial suc- 
cess through their writing. We may do likewise 
if we learn how to reconcile the two aspects. A 
writer maintains his sincerity and remains the ar- 
tist through the first, highly personal process— 


visualizing a true expression of the combinatio 
of himself and his material; and he achieves suc 
cess through the second, objective process—tran 
lating his visualized concept into terms that will 
accurately communicate it to the reader. 


a chance of winning a prize. i cannot af- 
ford to hand out thousands of duplicate prizes for 
tieing names. If a qualifying statement is called 
for, such as “I choose this name because” or “I like 
Soandso’s product because,” then it is possible the 
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judges will choose a name that is duplicated and 
apt, and the quality of your statement will govern 
the size of the prize you will receive. 

There have been quite a few contests of this kind 
in the past. Some years ago, the Borden Company 
asked for a name for the baby bull they use in their 
advertisements, and I believe some five hundred 
contestants came up with the name “Beauregard” 
—but their statements were the basis of the size of 
the prizes. More recently, a contest of this kind 
was the naming of the new Kaiser car, and the top 
prizes went to contestants who submitted “Henry 
J,” which is being used as the name of the new 
car. However, here also, the quality of the state- 
ment decided whether the entrant would receive 
$10,000 or $50. Other names won in this, too, such 
as “Pioneer,” which was duplicated, and a few oth- 
ers; but here also the quality of the statement gov- 
erned the size of the prize. In these two contests, 
it happens the winning names were used in adver- 
tising, but it has happened that a company will of- 
fer a huge amount for a winning name, pay the 
prize, and forget the whole thing. They are not 
bound to use it, if they do not wish to. 

Here are a few techniques used to coin original, 
apt, and winning names. Whether you are naming 
a horse, a baby, a flower or a cake, put down all 
the things that can possibly apply to it. When you 
have a long list of apt descriptions, you can start 
to coin your name. 

You can, for instance, push together two words 


that sound rhythmical. Some years ago, there was 


contest to name a Pullman train. Some of the 
Winning names suggested that the contestants wrote 
down such words as luxurious, streamlined, mast- 
is the miles, land liner, a mansion on wheels, etc. 
From the following names you can see how they 
ere “pushed together.” “American Milemaster,” 
ux Landliner” (here the word luxurious was 
rtened) , ditto here—“Swiftlux.” Other examples 
this method are “Perkwell” for coffee, “Golden- 
e”’—also for coffee—“Gadaladdin” (gal alladin) 
Or a portable radio, and “Gayspun” for a dress. 
+ Then there is the method of using two words 
that sort of “run into” each other because one word 
mds with the same letter as the next word starts 
ith. For instance, in a contest to name bicycles, 
ie following were winners: “Fleetraveler,” “Noma- 
laisy,”” ““Treddlease”; miniature racing autos were 
allied “Dashawk,” “Autoboggan.” “Beautility” has 
on for a number of different contests. 
"You can coin a name by taking one word and 
Ranging a syllable. For instance in Minneapolis 
ewinning name for a carnival was “Playcation 
e”—Vacation turned into Placation. You could 
all a portable radio a “Playcation Companion.” 
describing a pastry made with Caramel, a win- 
coined the name “Caramedal,” because it was 
@od enough to deserve a medal. 

As in other types of contests, alliteration is good 
in naming contests. In addition to other methods 
to coin names, if you add alliteration you add just 
that much more merit to your name. A first prize 
winner once called a cake “Harvest Holidaisy,” 
which shows double techniques. “Speed Spartan” 
was winner for a typewriter, “Golden Goblet” for 
an orange, and “Brew Buoy” for a coffee. 

If possible, sponsor value put into a name gives 
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it that much more chance of being a winner. Some 
time ago, the Ward Bakers had a contest to name 
a puppy—a winner was “Little Lord Val-U-Ward;” 
another contestant won $500 for naming an oil 
burner put out by the Quiet MAY Oil Burner, by 
calling it Ther-MAY-Lator. 

Another naming trick is rhyming. In a contest 
sponsored by Candicod, some years ago, to name 
five kittens, the following were winners: “Fluffy, 
Cuffy, Huffy, Buffy and Muffy”; also “Candee, 
Grandee, Dandee, Tandee and Sandee.” Other 
rhyming can be done with two words naming one 
thing—for instance “Nil Chill,” a blanket, “Hava 
Java” for coffee, “Sun Spun,” an orange. 

You can paraphrase a proverb, well known book 
title, etc., and come up with an original name for 
toothpaste “A Miss is as good as her Smile,” for a 
bicycle, ‘‘Foreverambler.” 

Another technique is simplified spelling — an 
orange was called ““Nuking,” a prize winner nam- 
ed a bike “Hurribak,” and prize winning name for 
a new pickle was “Pic-L-Joys”; a new perfume was 
called “UTH.” 

Very often it isn’t even necessary to resort to 
techniques, if you will make your name apt for 
the product. A few winning names of this type 
are “Queen Aroma” for a rose, also “Blushing 
Belle”; “Family Favorite” and ‘Table Chief” were 
itames for bread. 

Sometimes you are asked to name twins of a 
specie. You can come up with some cuties on this 
by using two words that are related. For instance, 
here are some winning names for a transfer pat- 
tern that showed two scotties: “Mac and Tosh,” 
“Bric and Brac,” “Dine and Shine,” “Andy and 
Dandy,” “Dizzy and Busy,” “Lads and Plaids.” 

In naming a baby, it is very foolish to come up 
with an ordinary name, even if you think it is 
pretty, because it will be duplicated by the thou- 
sands. The thing to do is get a book of names, 
study their meanings, and then combine two 
names, using part of each. For instance a top win- 
ner in a Pepsodent contest for naming a baby came 
up with “Arbadella”—which is made up of Arba, 
which means proud ruler, and Della, fair one. A 
winning name, “Trinelda,” was composed of the 
Greek name Trili, meaning pure, and Nelda, mean 
ing rich. 

In naming a cake (there are many cake naming 
contests, usually sponsored by some flour concern) 
consider the ingredients of the cake, also the spon- 
sor. A winner in a Pillsbury contest was “Pillsbest 
Fondlets”; another cake was called “Orangespun 
Walnut” for obvious reasons; another, “Cherenut 
Pineapplettes.” 

Here are some winning names for hosiery: 
“Sheenderella” (a play on Cinderella), “Beauto 
pian,” “Nelastic” (knee-lastic) , “Joy Wear.” You 
can see they are apt. Here are a few apt winners 
for a blanket: “Woolsnug,” “Nil Chill,” ‘“Flee- 
ciesta,” “Fluffycote,” “Magicover.” Study the dif- 
ferent methods in these names. 

How about reversing names when you have to 
name two, such as “Hisnibs and Nibsih,” or “Lyno- 
pard and Pardolyn’’? 

With all these methods at your finger tips, you 
should come up a winner in the next naming con- 
test. 
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Fact detectwe writing; manuscript preparation 


ADVISING THE BEGINNER 


ALAN SWALLOW 


I have been selling fairly regularly to a few 
markets, and now I’m interested in trying the 
“fact detective” magazines. How does one go 
about it? I see a news story of a murder in the 
daily paper here. Can I use that case? How do I 
get information? 


In the fact detective field, the query and the 
tentative assignment are practically indispensable. 
Sensational crimes are widely publicized; each one 
will be noted by many fact detective writers, 
each of whom might try to turn out a story for a 
single magazine. Time would be wasted for many 
writers, editors, and informants for each case. 

Therefore, the normal procedure in this field 
is for the writer to query an editor about a case 
which breaks into the news or otherwise. If the 
editor looks on it favorably and has not tenta- 
tively assigned it elsewhere, he will make such a 
tentative assignment to the writer of the query. 
Presumably the editor will “hold” that story for 
the one writer and will not assign it to another 
writer or consider another manuscript, if the 
writer who has the assignment does a reasonably 
expeditious job. 

The beginning writer in this field needs to 
keep one thing firmly in mind. Sensational and 
obvious cases will be noted by professionals, who 
will be querying also. And if you were the editor 
of such a magazine and you had queries coming 
in almost simultaneously from a half-dozen writ- 
ers, one of whom had performed excellently on 
several assignments for you, two or three of whom 
had done a piece or two, and two or three were 
completely unknown to you, what choice would 
you make? (In fact, most professionals will wire 
or telephone about such cases as soon as they 
break, to get first chance, if possible, for writing 
the story.) 

For these reasons, the beginner in the fact de- 
tective field has little opportunity to get even a 
tentative assignment for writing those cases which 
seem most obvious. His best chances are in the 
following: (1) A case which is not so sensation- 
al as to be widely reported in the news. Such a 
case may not make a long, important story; but 
sometimes some aspect of it—in crime detection, 
story interest, or whatever—may make it worthy. 
(2) The chance opportunity of learning about a 
case even before it breaks into the news, in which 
case the writer can perhaps get his request in 
ahead of others. (3) An older case, not now pub 
licized, but still interesting because of the nature 
of the crime, the problems in detection, etc. 

OF these three, the first two are largly depend- 
ent upon chance; if the writer depended on them 
alone, he might have little opportunity to break 
into the field. If he is in earnest, he may well 
want to consider the third as his best chance. 
After he has sold a tew pieces, he will then be in 
such a working relationship with an editor that he 


April, 1951 


can get assignments for the more spectacular cases, 
in competition with others who have sold. 

Most crime solving seems to be done by police. 
So the information for most cases is secured from 
police officials, who are normally cooperative in 
providing information, time for interviews, etc., 
to the fact detective writer. 

This fact accounts for the heavy emphasis upon 
the police in the normal fact detective story. It 
accounts for much in the evolved method of writ- 
ing and presenting these stories. I have not dis- 
cussed, above, that method of writing; but if the 
would-be writer in this field has a sense for rapid 
and dramatic story-telling, a study of the maga- 
zines themselves will teach him the special methods 
of presentation. 


Should I insure or register all valuable pictures 
with manuscripts? Or does this bother an editor 
too much? 

Usually pictures are no more valuable than 
manuscripts, and we send our scripts without reg- 
istering them. The exception is the very rare, 
irreplaceable kind of material—which the auth 
doesn’t normally have, since he has a carbon 
his script and the negatives of his pictures. 
advice would be to use regular 
packaging; use the insuring methods for unus 
ually valuable papers or pictures. A few write 
will disagree with me, mde they follow the pra 
tice of registering or insuring almost every scrip& 

Do I send picture releases with the pictures, 
does the editor take my word that I have them 


My 


can get them? ; 
The editor is not likely to. take your word thal 
you have them, if he accepts your pictures. He 
will want to file the release or have a copy mad@ 
This does not mean that releases have to be sett 
along on every submission, since they can be fom 
warded after acceptance. I believe that practicg 
is divided between the two methods. Personally 
I would try to get more than one copy of 
release made, if it were convenient to do so, ang 
then send a copy with the submission. 


LOVE ME—LOVE MY DOGGEREL 


Tell me ’m lovely—I’ll like it. 
Tell me you pine for my smile. 
Whisper you can’t live without me, 
I'll treasure the thought for a while, 
But say that my writing’s a nuisance, 
My songs are a bit off key, 
Reject my talent as worthless— 
Then you'll make no headway with me! 


—Catherine E. Berry 
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Handy Market List 


Published Every 
Three Months 


STANDARD PERIODICALS—A 
American Legion Magazine, 580 5th Ave., New York. (M) 
Out of market for fiction. Articles handled on i t 


Query. Joseph C. Keeley. High rates, 
American 


ce. 
The (Croweil-Collier), 640 5th Ave., New 
York 19 (M-25) Short stories 3000-5000; compete noveleties, 
000; Articles usually arranged for 
Robert Meskill, Fiction Ed. First class rates, Acc. 
Argosy (Popular), 205 E. 42nd St., New York 17. (M-25) 
Short stories of colorful, adventureful, dramatic living, to 5000 
novelettes, 10,000-15,000; Articles, 1500-5000, first-person adven- 
ture, personality, sports, science, medicine, living; features 
Jerry Mason, Ed. Dir.; Rogers Terrill, Exec. Ed. 


Good rates, 
Atlantic Monthly, 8 Arlington pa Boston 16. (M-50) Critical 
. human- interest articles, 6000-5000; rt stor- 
verse; unusual personal experience; hig. 
Ww Good 


A . (M-free) 
Articles on places, people and events of interest to tourists, 
500-600, with 3 or 4 good photos; fillers on interesting places, 
events, 200-300 words and photo. No cartoons, poetry, quizzes, 
fillers of 5 oddity type, first-person accounts of vacations or 
tours. E. Morrill. Acc. Supplementary rights released. 
Colliers (Crowell: Collier), 640 5th Ave., New York 19. (W-15) 
Short stories, 1200 to 5000; serials up to 64,000; articles on 
popular questions of the day 3500; fillers; cartoons; verse 
only rarely. Knox Burger, Fiction Ed. rst class rates, Acc. 
Commentary, 34 W. 33rd St., New York 1. (M-50) Political, 
iological hort stories, 2500-4000. Verse 
any length. Elliot E. Cohen. 3c, Acc. 
Coronet, ed. address, 488 Madison Ave., New York 22. _—— 
Uses factual anecdote- articles under 
fillers; one-pagers; jokes. No ftiction or poetry. Fritz Bam- 
berger. Good rates. Acc.; fillers, Pub. 
Cosmopolitan Magazine (Hearst), 959 8th Ave., New York 19. 
§({M-25) Outstanding short stories 4000-6000; short ‘shorts 1000-2000; 


. 42nd St., New York 17. (M-20) Articles 
; mystery, outdoors, western fiction to 5000 

y. $400 up, for fiction, Acc. 
Madison New York 22 


Ave., 
Sophisticated unsentimental articles, masculine view- 
essays, sketches, short stories, especially action, 
mart. Buys according to 


(w. J. th b. Corp.), 420 Lexington 
(M-25) World events, politics, business, 
human interest stories, humor, etc. 
digest, 20%, new material. Theodore Irwin. 


ood , Acc. 

| Extension (The National Catholic Monthly), 1307 S. Wabash 
F .. Chicago 5. (M-30) Short stories, 2000-6000; romance, ad- 
fenture, detective, humorous; six installment serials, 5000; short 
horts; articles; cartoons. Eileen O’Hayer. Good rates, Acc. 
: People and Pictures (Martin Goodman), 350 Sth Ave. 
w York 1. (Bi-M) 2 or 3 articles a month, 1000-4000; strong 
uman interest articles; profiles of vivid personalities; articles 
With personal application to the zeneral reader; exposes of un- 
sual situations in American life; sports material appealing to 
de audience; photos with high human interest value. Dan 


‘ord Motor Co., 3000 Schaefer Rd., Dearborn, 
(M) Well illustrated, travel, place, sport, or "other arti- 
otos, th Ford angle. 10c, Ace 


“T can’t use it, but PU buy it to help you out.” 


Fortune, 9 Rockefeller Plaza, New York 20. Fao 25) Articles 
with rinaustrial tie-up, 95% staff-written. source material 
purehased. C. D. Jackson, Publisher. 


Harper's Magazine, 49 E. 33rd St., New York 16. (M-50) 
Timely articles for readers; short essays; 
fillers; verse. Frederick Lewis Allen. a) rates, 

Here's HOW: The. Ry of Making “laces, 1512 
Jarvis Ave., Chicago 26. Feature eed. with or without 
photos, rough or which fill slogan “helps 
you get ahead by 1000-2000; fillers with profit 
angle; cartoons. 3c up; $10 cartoons; 


10 days after Acc. 
Holiday (Curtis Publishing Co.), Independence Sq., Philadei- 
phia 5. (M-50) Quality — well-illustrated, on 4 


5000; shi 
Ted Patrick. rst 
Hometown—The Rexall Mag: azine, 8480 Beverly Blvd., Los 
Angeles 48 (M-free from Rexall druggists) Fiction primarily of 
interest to the family, 1500-3200; some family service articles, 
500-1500. Janet tech $50-$100 for fiction, up to $50 for 
articles, Acc. 
ee of Living, 1819 Broadway, New York 23. (M-25) In- 
spiration. il and advice articles on longev- 
ity, health, marriage, personal problems. Leonard 
Leonard, Ed.; Frances Goodnight, Features Ed. Excellent 


rates, Acc 

Kiwanis Magazine, The, 520 N. Michigan Ave., Chicago. (M) 
Articles on national affairs and community problems, 1000-1800. 
Felix B. Streyckmans. $35 for 1000 words; $50-$75 for 1500- 


Acc 

Liberty, 270 Park Ave., New York 17. (M-25) (Mail is beings 
refused; not a free-lance market.) 

Maclean’s, 481 U: y Ave., Toronto, Canada. (Semi-M-10' 
Short stories, love, romance, sea, mystery, industrial, war, 
adventure, outdoor, up to 6,000; serials, novelettes. Articles ©: 
general interest, including science, personalities, medical, etc., 

cartoons, quizzes. Canadian heln« 
but is not essential. Ralph Allen, Ed. 4c up, Acc 

Mate (Govaman), otn Ave., New York 1. UBi-M) First- 
persan stories of all about 3500 and 


single illustration 
oddities. Noah Sarlat; 


Rates similar to 
Mr., 105 E. 35th St., New York 16. True adventure stories 
and adventure fiction, 2500. Arthur L. Gale. Varying rates, 


Acc. 
National Magazine, 16th and Sts., N.W., 
ingto: D. C. (M-50) Official journal National 

Society. ticles travel and geographic subjects up to 
photographs. Gilbert Grosvenor. First-class rates, 

National Motorist, 216 Pine St., San Francisco “gi (Bi-M-15) 
Articles 1500, with glossy photos, on people and places ‘t 
the West, history, travel seg gna outdoor. James Donaldson 
2c, Acc.; photos at varying ra 

National Police Gazette, 1560" New 19. Factual 


=photo rations; 


police stories, sports stories, to 1500; person on sports 
tage short Washington items. ‘Harold H. Hoswell. 2c up 
‘ub. 

New American Mercury, The, 32 E. 57th St., ang York 22 


Young men’s opinion magazine; articles of interes’ 3 young 
men, quality stories; no verse. William B. Huie. 3c 

New Liberty, Medical Arts Bidg., Guy Sherbrooke Sts., 
Montreal, Que., Canada. (M-10) Short-short stories 800-1569. 
shorts 2000-3000. Articles on entertainment personalities, health, 
self-improvement, objectively treated. Keith Knowlton. Fiction, 
2-5c; articles, $75; Acc. 

New Yorker, The, 25 W. 43rd St., New York 18. er 15) Short 
stories and humor 400 to 2000; and biographi materia! 
up to 2500; cartoons, cartoon ideas; light verse. Good rates, 


Acc. 
Pageant, 535 5th Ave., New York 17. (M-25) By assignment! 


Park-East, 220 E. 42nd St., New York. gg ~ a, stories 
any length; 500-2500 articles of interes Yorkers; 
rs; ns. A. C. up, Acc 

PEN (Public Employees News), P. O. Box 2451, Denver 1 
Articles 500-2000; fiction 


tos. wt 
Jan Greenlaw. 5c and car: 
toons $5-$15; verse 50c line; photoes up to $10, 

Practical Knowledge Monthly, 210 S. Clinton’ st “Chicago 6. 
(M-10) Practical applied psychology, popular mechanics, self- 
help, vocational — 1000, all written for men os 

Pp 


ambitious to get ; jokes, fillers, news b tos 
V. Peter Ferrara. Approx. 2c, photos $2-$3, $ 
lroad Magazine (Popular E. 42nd St., —_ York 17. 


Rai 
(M-35) Uses feature stories covering phases of lroad ope'- 
ation with comprehensive captions and blurb; fact articles ou 
same subjects, 3000-5000. Overstocked with fillers and poems. 


rates, Acc 

Reader’s Digest, Pleasantville, N. ¥. Pag Digests of pub- 
lished articles; occasionally original articles; fillers, shorts for 
“Life in These United States." Good rates, Acc. 

Redbook (McCall), 230 Park Ave., New York 17. (M-25) Short 
stories, serials, complete novels, novelettes, feature articles, 
romance, domestic problems, emotional slant to men anc 
women. Particular appeal to 18-35 age group. Material for 
= Our Time’ feature. Wade H. Nichols. First-class rates, 


Fis, The, 220 E. 42nd St., New York 17. (Bi-W-25) 
Social, economic, political reporting & interpretation, to 3500. 
Rarely uses short stories. Max Ascoli. 7c, Acc. & Pub. 

Rotarian, The, 35 E. Wacker Drive, Chicago 1. (M-25) Au- 
thoritative articles on business a industry, sas and economic 
problems, travel sketch humo! essays, 500-2000.  Littie 

First-class rate: 


. Pa 8, kon 
Saga (Macfadden), 205 E. 42nd St., New York 17. (M-25) 
True adventure stories of the mind as well as of physicai 

type in areas of interest to men, first person or third 
person; photos; some true humor; fillers; cartoons. Length 100 
to 18,000. David Dressler. 5c, Acc. 


Author & Journalist 


ee Mpon-fiction features. Articles of cosmopolitan interest 2000-3000 
2 “Herbert R. Mayes. First-class rates, Acc 
Elks Ma; 
“to 3500; 
Mee C. Hicke} 
00! 
ity an eng’ Sacre. cc 
q Everybody's Dig 
SAve., New York 
rsonalities, uni 
4 -2000. 80% 
only 
Merrin. Good rates, Acc. 
Ford 
ery; 
4 
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Saturday Evening Post, The (Curtis), Independ Sa. living naturalists; how-to-do and personal experience 
adelphia 5. (W-15) siticiee on timely topics 1000-5000; short wildlife projects, 1506-2500. Photos. John K. Terres. $15-$75. 
2500-6000; serials photos (cover picture $10), Acc. 

,000; lyric and humoro verse’ cartoons, non-fic Beaver, The, Hud : = 
fillers, 400. Ben Hibbs. First-class rates, Acc. (Query on articies’on travel, 
to 


Articles o! up 
i . phot California Highway Patrolman, The, Box 551, Sacramento, 
verse; art work. B. K. Sandwell photos caltt, (M35) Jo of Callfornia,” soc of Highway 
Sir (Volitant Pub. Corp.), E. 35th St., New York 16 ‘atrolmen es on way 2500. How: 
(M-25) Expose terest articles, 2000-3000. $50 Jackson. 1c, Acc. 
cS P $60, $75, with $5 each for choten: short shorts of male interes: Camping Magazine, 705 Park Ave., Plainfield, N. J. (M-40) 
f 1000 under, $25-$50; short fiction, 2000-3000, $50, $60, $75 Brief erticlon, fillers, photos, cartoons, on subjects relating to 
ie light or humorous or serious; actual, true experiences of mer organized camping. Howard P. Galloway. Ind. 
first-person, adventure, danger, 2000-3000, $50, $60, $75; shor Canadian Geographical Journal, 36 Elgin, Ottawa, Canada. 
$50-$60; fact fillers (no humor’ geographical articles 1000-5000. Gordon M. 
an RB. . Pub. yn. le up, Ace 
) (Goodman), 350 Sth Ave., New York 1. (Bi-M) Chief‘; Canadian National Magazine, a= McGill St., Montreal, Can- 
first-person true adventure pieces of all types, 2000 words bes’ uda. (M-10) Articles bearing Canadian National Railway.’ B 
length. Picture stories. Noah Sarlat. $75-$150 for articles wctivities and railway problems, rhe 1500. C. W. Higgins. Fair , 
$25-$75 for l-pagers; $5-$12 photos, Acc. rates, Acc. 
P. Canada. (W-15) Features oi Chicago Jewish Ferum, The, 82 W. Washington St., Chicago 
Ss interest, short stories for family reading. Short short: 2. (Q-$1.25) Articles, short stories, 2000-6000; poetry, art work. 
be oan stories 2500-3000; articles, 1800-2500; fillers, 400° Jewish subjects and minority p only, Benjamin Wein- 
cartoons; cartoon ideas. Query on photo features. A. G troub. $c, Ace. 
Christian Century, The, 407 S. Dearborn St., Chicago 5. (W~ 


Bitbert. 3c Acc. 


St. An (Franciscan Fathers), 1615 — 15) Articles on international affairs, social welfare 
8t., Cincinnadl 10. (M25) Catholic family magazine. topics, 2000; verse. Paul Hutchinson. Fair rates, Pub. i 
interest on prominent Catholic achievements Christian Science Monitor, The, 1 Norway St., Boston 


viduals; articles om current events, especially when havins (D-5) Articles, essays, for editorial and department pages, 
Catholic significances, 2000-2500, short stories on modern theme to 800; forum to 1200; editorials to 800; poems; jokes; filer 


clanted Js, mature audiences, Se Extra payment fo: photos. Erwin D. Canham. 55c inch, Acc. 
vetained Oceasional poetry religious Combat Forces Journal, 1115 17th St., N.W., Washington, D.C. 
humorous, and nature omen. victor Drees Original articles, translations, reprints of ‘works on military 
O.F.M. 3c up, Acc. is subjects. Col. Joseph I. Greene. 19-3e, ib. 
This Week, 420 enn Ave., New York 17. (W C The, 386 4th roby New York 16. (W-15) Inde- 
section of 28 ) mystery, adventure, hu- pendent Gatholie review. Timely articles *~ literature, arts 
morous short _ stori 1200-4000; short articles on popular pub’ic affairs, up to 3000. Edw. S. Skillin. * 
science, interesting ‘personalities, sports, news subjects inaking Current History, 108-10 Walnut St., Philadelphia 6. (M-35) ‘ 
for a better America, 1500-2500; interesting non-war shorts, Objective analyses of political, social, or economic conditions’ 
500-1000; fillers, cartoons, short animal material; appealing important Geouments. D. G. Redmond. ic, Pub. 
anima! photos. William I. Nichols. Good rates, Acc Deseret News Magazine, Deseret News Pub‘ishing Co., P. 


Times Magazine, The New York, Times Sq., New York 18. Box 1257, Salt Lake City 10, Utah. (W-15) Western activities, 
(W) Articles, 1500-2500, and verse based on the news, topics particularly those dealing with Utah, Lage Colorado, Idaho, 


relating to sports, nature, science, education, the world of Nevada, Montana, New Mexico, Ari 1000 words. Wester) 
fashion and of women’s interest. Short articles 400-1200. photos. Limericks, anecdotes, $1-82.50. Olive Burt. le, Photos 
Lester” Markel, Sunday Ed. $150-$200 for full-size article. $2.50. Pub. 


‘omorrow, 11 E. 44th St., New York 17. (M-35) Forward- Desert Magazine, The, Palm Desert, Calif. (M-35) Illustrated > 
looking and unbiased articles of general interest; world affairs. feature articles from the desert Southwest on ll nature, % 
2500 


economics, science, education, literature and the arts together mining, archaeology, loration, personalities, Indians, to 
= vexceptional verse, and book reviews. Eileen J. Randall Henderson, up, prose; 
arrett. up, Acc photos, $1 to , Acc. 
Toronto Star Weekly, The, 80 King St., W., Toronto, Canada Empire Magazine, Denver Post, 650 15th St., Denver 2, Colo 
(W-10) Feature articles, Canadian appeal articles with newe (W-10, we — Denver Post) General interest features 
angle to 2000. Novels 40,000-45,000; serials 10-30,000; short 250-1500 rsonality, outdoors, domestic, authentic histo: 
stories 3000-5000, love-adventure, romantic, western, mysterv short-short tetion to 1000; verse to 20 lines; fil'ers; pho’ 
| detective, etc.; photos; cartoons, Jeanette F. Finch, Article Ed. features; cartoons. All material should have strong West 
Gwen Cowley, Fict. Ed. 5c up, Acc. peg. Need photo-stories. Bill Hosokawa. 1'c, Acc.; $1.50 
Town and Country, 572 Madison Ave., New York 22. (M-%5, poems, $5 minimum for fillers; $3-$6 for photos. 4 
Satirical, topical short stories, articles, essays, on unusual sub Eve, The Women’s Magazine For Men, 270 Park Ave., N 
jects, not to a feminine public. Small free- (M-25) (Not free-lance market.) 
lance marke’ arying rai cc. ‘ate Magazine (Clark Pub. Co.), 1144 Ashland Ave., Evanstal 
True, The Man’s Magazine (Fawcett Pub., Inc.), 67 W. 44th Til. (8-times-yr-25) Articles under 3000 on psychic, unusug 
St., le nnd Ro (M-25) Factual stories of interest to men. unexp'ained happenings; fillers. Robert N. Webster. 1c, Acc. 
5000-6000. 500-1000. One Freeman, The, 240 Madison Ave., New York 16. (M-25) Polige 
novel “fength 20, 000) each issue. Ken Purdy. High rates, on cultural articles; poetry; fillers. John Chamber!aif, 
cc. lenry Suzanne La Follette. 25c a line, Pub. 

: short stories and verse of high standard. Charlotte Kohler, Ea 
ig Good rates, . Future, Adkar Bidg., Tulsa, Okla. (M-25) Published by U. & 
~ Westways, 2601 So. Figueroa St., Los Angeles 54, Calif. (M- junior CG. of C. Business success stories, adventure, sports, Sub. 
= 20) Articles 300-1200, photos of out-of-doors, natural science, veys, features. Age of average reader, 30.6 years. Photos 
history. Calif., Ariz., — New cartoons; jokes. Brevity and pictures important. ic-3c, Pum 

‘colorado. Verse; cartoons. ‘ownse! Mostly staf: Ti 
Why (modern ‘Living 17 45th New York tly itten or contributed by members of Jr. Chamber 
i e~ ge on overcoming emotional and other personal problem: Grit, Williamsport 3 ,Pa. (W-10) Clean short stories, adv 


case-histories, first-person, or optimistic articles oth ture, mystery, love, Western, etc., 2500-5000; serials. 
help, n-fiction, 2000; stories, 2000-3000; fillers. Lawrence brief text; Americanisms and family sabjed 
0! perso! les an icles of general interest, 300-800; 
World Digest, 420 Lexington Ave., New York 16. (Q-25) Small illustrated articles for women’s and children’s pages; po 
— od articles, 1800-2000, on ‘adventure, travel, the exotic Kenneth D. Rhone. $4 to $8 per short story, 2c for artic! 
cc. 


Irwin. 50. ery. 
Your Life, Today’s Guide to Desirable Living, 227 E. 44th Hold-It, 41 W. 52nd St., New York 19. (Q-25) Non-fict 
St., New York 17. (M-25) Cp ae helpful articles om relating to modeling and fashion; top-flight model al 

rst-class rates, cluding lo’ models of mode Photos to illustralay 
Your Personality, 227 E. 44th St., New York 17. (Twice a and news photos of leading models. Robert B. Knight. ind 

year-25). Helpful articles on all phases of personality, 700-2500. (No recent 

Good rates, Acc. Horn Book, 248 Boylston St., Boston 16, Mass. (Bi-M) Arti 


on juvenile authors and filustrators. Bertha Mahony Mil 

08th on erneck, x ashin: D. Cc. (M- 

St., New we (W-15) out-of- door and, vilian arti Marines 
tne- ine travel venture, success, charact 
modern verse. Rev. R. c. Harinett, “8.5. 2c, Acc. (Cathy J. Donovan, Lt Col, USMC. 
W-15) ink, The, General Commission a aplains, ary 

backeround’ American “scene “i200-1900, Ave. Washington 2, D.C. (BI-M-38) Uses stories 
Florence Lindemann. $25 per story, shortly after Pub. articles of 800 to 2400 words on subjects of interest to 


merican Post, P.C. Box 1066, Minneapolis 1, Minn. (Q) 300- and women in the service and patients in VA _hospit 
word articles about profitable hobbies, how-to-do, home swb- service (not combat); humorous, travel, hobby; cartoons. T. 

sistence, inspiration; poems; no fiction and rarely photos. Rymer. Approx. lc, 90 days prior to Pub. " 
Leonard Nisson. 4c, Acc. we get slow in returning Mss.) Mi ine Antiques, The, 40 E. 49th St., New York. os 


American Scholar, ‘The (United Chapters of Phi Beta Kappa), — new or a new 
: First Ave., New York 10. (Q-75) Articles on subjects “otf of view, soma n, garding some aspect of glass, ! 
substantial general interest in clear and unpedantic language,” china, hetelwane, turn! etc., 1000-2500; Essays; news items; 
* 3000-3500; verse. Hiram Haydn. $5 printed page, maximum photos. Alice Winchester. 3c, Pub.; exclusive photos, paid for 
$50; verse, $10-$25; Acc. at_ cost. 
Man’s World (Lock Pub. Co.), 220 W. St., New York 18. 


tions between Sweden and U. S., or stories of prominent Ameri- 
ish stock. 1000-2000. Howard Mingos. 2c, photos Adventure fiction, articles, to 2500. $50-$100. Pub. 
M: te Man (Volitant Pub. Corp.), 105 35th St., New 


, Pub. an 
Weekly (Hearst newspapers), 63 Vesey St., New York 16. (M-25) cles, sports, padventure: 
} York 7. Features with photos, best lengths 900 and 1800. sMort-short fiction. Limit 3000. W. W. Scott. 
George O'Neill. Moderate rates, Acc. Marine Corps G te, The, Marine Corps a Box 106, 
Audubon Magazine (National Audubon Society), 1000 Fifth Quantico, Va. (M-30) Profession: = military, Marine Corps, 
Ave.. New York 28. (Bi-M-45) Prefer query first for articles naval, air subjects, 1000 to pene ag with om on 
on birds, mammals, plants, insects, wildlife, conservation; wild- amphibious warfare. Major J. oy Pounds. is, USMC. 2-3c, 
life and conservation of region or locality; biographical sketches Pub. 


April, 1951 17 


Broadway, New York 3. 
tical general articles, 3500; li essays 
criticisms, ie stories of Ameri life 5000; high 


3500; realist: 
poetry; ‘Marxist 1 interpretation. Sillen. $5 print- 


The, 20 E. 69th St., New York 21. (Q-$1.50) 
one-act plays, essays, poetry. 


Pu 
edern Mexico, 381 4th Ave., New York 16. (Bi-M-40) Hunan 
interest articles ‘and articles dea’ ing with the cultural institu- 
tions. business, people, lay-by-day life in Mexico; some 
fiction; 1500- words plus photos; verse. %4c, Pub. N. C. 
all 


Detroit 26. (M-25) Outdoor 
William J. Trepagnier. $35- 


(W-20) Artic’es on 


139 Bagley Ave., 
sports and “travel articles. Photos. 
$50, Acc. (T 


Na 
politics, ‘literature, poetry. Freda Kirch- 
wey. 50c line for 

National Gvardian, 17 Murray St., _New , York 7. (W-10) Short 
factual material suitable for an publi- 
cation, including humor and Rg short verses of social or 

tical satire; political, economic, civil liberties or human news 
for inclusion in weekly news roundup; news photos along above 

Belfrage. 2c-3c, Pub 

National Guardsman, The, Stewart Bidg., 400 6th St., N.W.. 

Stories 750-2000 with appeal to all-male grop, 

17-35; sports and military articles, 500-3000; cartoons. 
Allan G. Crist. 3c, ib. 

National Jewish Monthly, The, 1003 K St., N. W., Washing- 
ton, D. C. (M-15) Short stories, articles, essays, Jewish interest 
1000-3000. Edward E. Grusd. ic to 2c, Pub. 

New M ta Fe, N. (M-25) Illustrated 


Magazine, 
articles on New Mexico, 1500. George Fitzpatrick. $10 to $15 p*r 


article, Pub. Verse, no payment. 

New Republic, 40 E. 49th St., New York 17. (W-20) Articles 
to current political and social subjects: no fiction or 
verse; preferable to one- Michael Straight. arr. 


rk 
; verse; fillers; Jewish interest. 1c, 
umb Animals, 180 Longwood Ave., Boston 15 


r D , Mass. (M- 

15) S. P. C. A. o Animal articles and stories (not fiction) 
600; p! . A. Swallow. Acc. Photos u 

Navy, 1 Hanson B r£ -25) Pro- 


naval sho! stories; p >rous essays a 
maval slant arg W. Dibling. ‘'-1c, Pub. No payment for 

lo _recen’ 
rican, e Features 1150 Avenue 


Pan Ame The (Famous 
of the Americas, New York 19. ($3 yr.-$7.50 incl. Year Book.) 
Latin American articles slanted for student use, social, economic, 
cultural, covering the — Hemisphere, 1000-2000; fillers; 
lc, 
Magasine, 1323 M St., N.W., Washington 5. 
jokes, topica! verse to Bypaths 
to Art editor, Donald S. McNeil, Mng. Ed. 


3333 No. Racine Ave., Chicago 13. (M-Fre- 
trolled) Short, h people-and-p'ace | articles, 80°, 
ori B n Loken. ic; photos, $7.50, 

Personalist. U. of So. Calif., Los Angeles 7 catit. (Q-50) 
hilosophical, literary and religious articles of larly nature. 
pall amount of verse. Dr. Raiph °T. Fiewelling. ‘Small rate, 
= Physical Calture, 220 E. 42nd St., New York 17. (Bi-M-25) 
mited market for —_ to 1000 on health and physicel 
ture. Bernarr Mi 

Presb: ian Life, 321 “4th Philade'phia 6. (Bi-M-20) 
man interest new: ts, feature articles, 200-1500, o 


to tics, community service, etc 
500-700, for ages 4-8. Robert J. Cadigan . 2c, 


tab! 24th & “Surlington, Kansas City 16, 
M-25) Original | articles built around hobby 
Wience of a specific person; features demonstrating the el 
; stories built around individual 
Fact 1 T. M. Oo ic, 


nh ipies 
stories, 


17. (M to guests of 


_ Prem E. 49th St., 
ral smart New York hotels) Bi 
0 verse. Mrs. Dorotny 


t repoi 

il, Indianapolis 6, Ind. Original anecdotes 
public speakers. Lucy Hittle Jackson 
ying payment according to quality, Acc. 


burn’s Ozark G Springs, Ark. (Q-50) Short 
features, verse, photos with Ozark slant. Otto Ernest 
burn. Payment by arrangement. 
an M The, ide, Calif. 


(M) Articles on 
science, nutrition, astrology, in accord 
short stories along same lines, 


2500. $3-$15, 
8: of Literature, 25 W. 45th St., New York 19. 
essays, 1500-3000, verse, fact-items, on _liter- 
documentary films, stage, affairs; 
Cousins. Fair rates 
Review, Southern Methodist “Gniversity, Dallas 5, 
ix. “tqso 50) Quality’ stories to 3000; articles to 3000 on regional, 
iterary, world poetry. Allen Maxwell. ‘oc, 
prose or 
pectator, Judy Bag. 3323 Michigan Bivd., Chicago 16. (Q- 
(Not a free-lance market.) 


Itism, mysticism, art, 
the icrucian philosoph y; 


Sports Afield, 401 2nd Ave., So., Minneapolis, Minn. (M-25) 
Some short fiction used, words, related to field sports; 
picture stories, articles, how-to-do-it features, to 3000; fillers. 
Ted Keating. r t, Acc. 

Stop, 340 E. 57th New York 22. (M-10) Short-short arti- 
cles on popular subjects, profiles, preferred length 1200. Arthur 
G. Brest. $50-$100, Acc. 

8: 227 EB. 44th St., New York 17. Articles stress- 
ing principles of success; actral success stories of living le 


singly or grouped. Dougias Lurton. Good rates, Acc. (Published 
occasionally; not an active market) 

ine House of Sunshine, 
(M-15) Constructive, wholesome short stories to 1500. 
F. He Ss. Acc on merit rather than = Rpg of 
words. (No recent ) 


report. 
Suspense (Farrell Pub. Corp.), 420 Lexington Ave., New York 
17. Stories must have powerful suspense theme; shorts 2000- 
4000; novelettes to 8000. 2-5c, Acc. (Also uses suspense novels 
for ae 25-cen: book publication.) 
Svrvey, The, 112 E. 19th St., New York 3. (M-50) Artic’es 
te te 3500" ‘in the field of social welfare; rarely verse. Modest rates, 


Swing, WHB Broadcasting Co., 1125 Scarritt Bidg., Kansas 
City 6, Mo. (Bi-M-25) Articles, 800-1800, science, knowledge, 


culture, success, 
occult, etc.; stori 800-1 100-700; quizzes, 
jokes. $10-$15 ‘or. ‘feature material, ie for 
These Times, Box 59, Nashville, Tenn 


cc. 
M-25) Inspirational 
and —— ‘articles 600-200 and 1800-2000 verse on similar 


home affairs; short fillers, 
grams; vers cartoons; photos. Henry Rische. 
Reports in 2 months. 

Tic, P. O. Box 350, Albany 1, New York. Articles for dentists 
on dental or dental related themes, 800-2400; short-short fiction 
of the same type, 750 to 1000; cartoons; photographs and other 
illustrations, individual or series, humorous verse to 60 lines. 
Payment to $75 fo: unusual, top-flight articles; rates reached 
through individva! negotiaticn with each contributor. 

Townsend National Weekly, 6875 Broadway, Cleveland. (W-10) 
Articles and news on social security, taxes, aid to aged, to 500, 
to old-age pensioners; jokes. eh fiction. Buying little at pres- 


ent. George B. Fritz. 2c, Acc 

Terminal Tower, Cleveland 1, O. (M-10) 
Articles on railroad Pea oa 500-1500; stories; fillers; jokes; 
cartoons. Ted O'Meara. 3c, Pub. (Query). 

Trailer Life (Trailer Coach pee > mand 3107 W. 6th St., Los 
Angeles 5. (M-10) Articles and fiction, 500-1500; serials, 3-part; 
slanted toward trailer life and travel, or outdocr subjects of 
interest to trailer owners; cartoons, news items, photos, fille:s. 
profiles, similarly slanted. Stress family angle and advantages 
of trailer for luxury vaaction. nical articles to ive 
trailer public know-how on handling ‘trailers. Doris Woodward. 


50, Pub. 
Colorado St., Box 1551, gg Calif. 
pecially those bui 


le up, Acc. 


(M-10) Travel articles to 1000, around 
trailercoach life. Jean Jacques. lc up, Pub. 

Trailways Magazine, le St., Chicago (Q-za! 
Articles, 1500-2000, on locations in U.S. served Natione! 
Trailways Bus System, wan 8x10 photos. ~— M. Collier. 

to $50 for articles, Acc.; photos $5, Pub.; color trans- 


. 45th St., New York 
and see—with a worked in—anywhere 

2 rtoons. 2000-3500, with 2500 


‘Acc 
and Sport Digest, 511 Oakland, Baltimore 12, ae. Be 
Short stories 3500-5000 with racing background. Art 2500- 
3500 on racing, biographies of poopie, methods system 
he otos (kodachrome 
crossword puzzles. 


19. (M-35) What to “o 
in world; news items 
prefe’ erred. 


puzzles, $5. 
Articles 
on current political, ts }-5000. 
Quality short stories; poetry. David . Potter; Paul Pickre! 
Good rates, Pub. 
Yankee, Dublin, N. H. (M-25) Short fiction, articles, to = 2 
place 


verse, fillers, cartoons, photos. New England subjects; no 
limitation for fiction ‘or verse. Richard Merrifield. lce-2c; 
line, verse; Pub 

Your Mind—Psychology Digest, 103 Park Ave., New York 17. 
(Bi-M-35) Material on ical subject-matter, 1-2000; 


psychologi 
fillers; stories and occasional poetry with psychological slant. 
Lesley Kuhn, Mng. Ed. 1lc-2c, Acc. 


ARE YOU A SELLING WRITER? 
if not, my Coaching Plan will get you started. 
Cost low and results thrillingly satisfactory. Write 
for info and free talent quiz. My book, MODERN 
WRITERS, now selling for $3.00. 

KAY TENNISON 
gent & Counsellor 
16604 S. peede Ave., Gardena, Calif. 


I'LL DO IT FOR YOU 


Sick of rejects? |! have ghost-written millions ot 
words of stories, articles, books, for hundreds of 
satisfied clients. |! may be able to help you see 
your name in print and make money on your raw 
material. Reasonable rates. Particulars FREE. 


WILL HEIDEMAN 
Jennie Jewel Drive Orlando, Florida 


ARKANSAS WRITERS CONFERENCE 

The Seventh Arkansas Writers Conference will be held 
on June 5-6-7 at Petit Jean State Park under the joint 
sponsorship of the Arkansas Branch of the League of 
American Pen Women and of Arkansas Polytechnic Col- 
lege, Russellville, Arkansas. Instructive lectures and dis- 
cussions, as well as a literary contest, will be the main 
features of the conference. Inquiries concerning registra- 
tion and the literary contest should be addressed to 
Guy W. Ashford, Arkansas Polytechnic College, Russellville, 
Arkansas. 


Author & Journalist 


Menorah Journal, 
Jewish short stori 
short s' Pub 
fessional type articles on nava) subjects, of interest to enlisted 
personnel: authentic articles on naval subjects. 2000-4000: action 
Trail-R-News, 534 
Acc. 
| 
| 
J 
otos. $1-$5. Pub. 
ar 
of 
q 
| & 
— 
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old. Uses in 
articles over 
th sere) ne photos. Beulah France, R.N., ‘6c, 
The, 444 Madison Ave., New York 22. (M-25) 
Practical warticles, ‘with ‘human interest illustrations pertaining 
bome, interior decorating, 
800 to rs. Jean Austin. Varying rates, Ace. 

Baby Post, 253 Main St., Huntington, L. I, N. ¥. (M-25) 
Authoritative articles, 1000, on baby care, home features, and 
occasionally a short story of appeal to this particular "field, 
verse. Louise 2c-5e 

Baby Talk, Madison Ave., New York 16. lence 
articles 500-1000; fillers; verse. Ruth New- 


lan. 2c-3c, Ace 
Baby Time Pub. 424 Madison Ave., New 


article, Acc. (Similar ‘Fouutrennents for Modern Baby and Toda: 


Baby published , the same firm. 

Better Homes Ga 1716 Locust St., Des Moines 3 
leh Bw 25) Practical how-to-do articles on home, family, and 
ga appeal to both men and women. No fiction, very 


Anecdotes and shorts, $5. 
Pu articles, to $500. 
M h “Ave., New York 17. (Q) Articles, 


100-1500, covering fashions, furnishings and home decoration, 
< » Of interest to brides. Helen E. Murphy. Varying rates, 


Californian, The, 1020 S. Main St., Los Angeles 15. (M-35) 
Articles pertaining to California, a types of fillers; photos. 
J. R. Asherenpo. Varying rates, (No recent report 

Canadian Home Journal, 73 Richmond 8t., W. Toronto, Ont. 
DMOTL owries Ww arliCies vl luiterest w 
women, 2500. Good rates, 

‘an & ‘unter Pub. Co.), 481 


(Maclean-Hi 
University Ave., Toronto, Canada. (M-25) [I!lustrated how-to 
articles to 1000. _— $3-$5 per illustration, Acc. Address 
inquiries: J. McKin) 


GHOSTING COLLABORATION 
If you want to learn the technique = 
of fiction writing in a manner you've 4. 
never dreamed, write, NOW, to C C. = 
Wagoner at 1616 E. 4th St., Tucson, 
Ariz., and ask for particulars. 4 


8TH ANNUAL 
SOUTHWEST 


$1000 cash in prizes with written 
criticism for all MSS entries H 


Award for a first publication: BOOK OF {1 
1951—SOUTHWEST 


Contacts with EDITORS, poets, PUBLISH- 
ERS, journalists, other writers s 


A program jampacked with the know-how 
of successful writing 


+ Sailing, beach picnics, autograph parties, 
4 luncheons, awards dinner, etcetera 


4 Write Director Dee Woods to tell you more 
SOUTHWEST WRITERS 
CONFERENCE 
JUNE 2, 3, 4, 5. 

406 So. Carancabua, Corpus Christi, Texas i 


Graduate Now Leading Author 


A. E. Van Vogt, one of the all- 
time greats in science fiction, au- 
thor of five published books, 
scores of stories and novelettes, 
writes: “The Palmer Course is 
excellent. It was a milestone in 
my career.” 


This Free Book 
May Help You 


Increase Your Income 


Learn at Home to Write More Salable 
Stories, Articles, Radio-TV Scripts 


If you earn less than $6000 a year as a writer, you 
owe it to yourself to read “The Art of Writing Sala- 
ble Stories.” Packed with useful information, this 
book tells about easily-reached markets; suggests ideas 
and sources of material to write about; answers many 
questions about writing for magazines, newspaper 
features, radio and TV. It explains Palmer’s proven 
home-study training for higher income; tells what 
such famous authors as Rupert Hughes, Katharine 
Newlin Burt, Keith Monroe, and successful graduates ~~“ 
say about Palmer. : 


Student Wins $240 in Contest 
“Modern Romance was sponsoring a contest. The 
accepted my first story for $240. I’m = 


signed up for the Palmer Course!”—Mrs. Helen V 
derbeke, Davenport, Iowa. 


Sells to TODAY’S WOMAN 

“Made my first sale—an article called ‘Bud 
Entertaining’ to Today’s Woman, then sold an arti 
to Teleview. Definitely, the Palmer course has helpé 
me.”—Marlen Barker, Hicksville, N. Y. : 

“The Art of Writing Salable Stories” 
is a stimulating book. You may read it 
and lay it aside—or it may be worth 
real money to you. Free—no obligation; 
no salesman will call. Send for your 
free copy today. 


Established 1917 
Member, National Home Study Cou 
aortas 1680 N. Sycamore, Desk G-41 
1680 N. Syc 


Hollywood 28, California 
FREE Hollywood 6, cal Colif., Desk G-41 


Please send me free book, “The Art of Writing 
Salable Stories,” explaining the unique features of 
your training. This request is confidential and no 
salesman will call. 


Polmer Authorship 


Please print clearly. Veterans: check here ‘oOo 
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WOMEN'S AND HOME. MAGAZINES 
American Baby, Inc., 180 Riverside Drive, New York 24. (M- e a> - 
25) For e: tant mothers and mothers of babies under one 
| 
| 
| 
= 
i Palmer Institute of Authorship” 
nei 
} | 
Mr. ) 
Miss ) 
¢ her 


Charm Magazine (S 575 Madison Ave., York 
(M-25) Articles and tories of interest women 
work, 1500-5000 Sicer “vias Good rates, Acc 
hatelaine (M 1 ), 481 Ave., Toronto, Canada. 
(M-15) Short stories and serials: love, married-life, parentai 
blems, mystery, adventure, 3500-5000. Articles, Canadi 


special pranond or importance to women who earn their own 


pro! 
interest, up to 2000, Acc. 

Child’ Study, 132 E. 74th a New York 3. {Q) Articles on 
child psycholog. family relations, etc. Frances 
Ulimann. No 


payt. 

Christian Home, The, 810 Broadway, Nashville, Tenn. (M-20) 
Articles 1000-2000 on family relationships, child guidan 
jes 2500-3500, of interest to teen-agers; verse, 
photos of family groups. Joy less 

Christian Parent, 1222 Mulberry St., Highland, TH. (M) Arti- 
cles and short stories to with Christian home life and 
Christian child training themes; fillers; cartoons; photos. M. P 
Simon. $2.50 1000 words, Acc. 

Everywoman’s Magazine, 31 W. 47th St., New York 19. (M-5) 
Quality and formula stories; humor or helpful articles wi= 
subjective slant to 4000; short humor for ‘““‘That M: 
department; features on ‘‘unforgettable’’ women characters. 
Helen E. Greenwood. Fair rates, Acc. ° 

Family Circle Magazine, 25 W. 45th St., New York 19. (M) 
Heavily departmentalized, almost wholly staff-written. Specia: 
sources for short stories. R. R. Endicott. 

Family Digest, 549 N. Jefferson, Huntington, Ind. (M-20) 
eas ves 500-1500; short stories, 1000-2000, on family subjects. 


._A. Fink. le-2c, Pub. 
Family Herald & Weekly Star, 245 St. James St., W., Moa- 
treal, Que., Canada. (W-5) Stories 2000-4500, romance, "adven- 
for rural family audience. H. Gordon 


ete., 
._ $70, Acc. 
Flower Grower, The, 70 E. 45th St., New York 17. (M-25) 
How-to-do articles by experienced home mers, and photo- 
ers 


Theodore A. Weston. $5-$75 per article; $5 photos, Pub. 

Garden and the Gardener's Chronicle, 432 4th Ave., New York 
16. Garden experience repor' accurately, 200-500; 1000 
longer features with charts and illustrations. 1c, Acc. 

Glamour (Conde Nast), xington Ave., New York 17. 
(M-25) Articles of interest to young business women, to 1509; 
no fiction or poetry. rose. 3 

Good Housekeeping (Ilearst), 57th St. and 8th Ave., New 
York 19 (M-35) Short stories up to 10,000; short articles 


r’s Bazaar, 572 Madison Ave, New York 22. (M-50) 
Distinguished short stories only; not popular magazine material. 
Prefers articles in outline form. Mary Louise Aswell, Lit. Ed. 


Good rates, Acc 
we Hearth and Home, Skelgas Div., Skelly Oil Co, P. O. Box 
wa ae (Bi-M) Articles on homemaking, food 


= 436, Kansas City 
. areere ration, househo! aids, care of the home and familv, 
ibbies, family, etc., "500° 1500, of interest to rural and suburban 


"Wh families. Viola H. Ward. 2c; or $15 for page with photos, $25 
for double page with photos, Pub. 
Holl The Magazine of the South, Dallas ea" a (M-15) 
rior deco- 
t 


jecess stories on home and r 


‘Authoritative how-to 
fiding problems and on child care and training. 3c up; $5 up 
75 up for color transparencies for cover, Acc. 

6 S. Michigan Ave., Chicago. Not in 


free-lance material. 
Home Lite, 16] 8th Ave., N., Nashville 3, Tenn. (M-15) Short 
ries 1500-3000 and feature articles of interest to home and 
ily groups. Christian viewpoint, 750-000. short ms of 
ic quality, human interest, and beauty, occasion photos; 
ers, cartoons, and cartoon ideas. Joe W. Burton. 2/3c 


louse and Garden (Conde Nast), 420 Lexington Ave. New 

k 17. (M-50) Home decoration, gardening, landscaping, build - 

and remodeling, unusual travel and architectural articles. 
id. 1 


rates, Acc. 
louse Beautiful (Hearst), 572 Madison Ave., New York. (M- 
Articles on building, remodeling, decora ealing,. gardening, en- 
wining, cooking, house maintenance, hom urnishing, etc.. 
3000, with photos; fillers. Largely staff- i Elizabe:h 


. Pub. 

jousehold, 912 Kansas Ave., Topeka, Kans. (M-15) Practical. 
riptive, human interest articles on home building and 
odeling, home _ furnishing, unusual community projects, 
ily relations. Four-color and black-and-white 
traliun. (query velore suDmItting 
-story (4,000-6,000 words) per issue. Verse, preferably short 
light. Nelson Antrim Crawford. te $300 full length 
es and articles; verse $1 a line; 

dependent Woman, 1819 Broadway, on York 23. lend 
icial publication of the National Federation of Business 
fessional Women's Clubs. 


NEED WE SAY MORE? 


A chent writes:* “You are the first agent—who 
/ever did anything constructive for me. All others 
went off on a tangent with beautiful theories, none 
of which were practical.”’ *(mame on request) 
Novels — Short Stories — Articles — Plays 
Write for and read 


oadway prod 
ANALYSIS — CRIT! GUIDANCE 
” REPRESENTATION 
Reading fees: $2.00 up to 5000 words; ~~ 5009 
and up to 10,000, per thousand; 0,000 to 


40,000, $7.00; full length novels & can, $10.00 
Manuscripts typed, 20c per page. Return postage 
with each ms. please. Send for FREE BOOKLET, 
“To The New Writer.” 


NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N. Y. 


an 
upgrad 500-1800. Verse; photos; 
Prances Maule. $10 to 


$35, Acc. 
ies Home Journal (Curtis), Independence Phi 
5. (M- 25) Articles sho 4000: 


Madison Ave, Ne 22. 

m Ave., New Yor (Bi-M-25) Prac. 
cal, inspi ielnal articles, 500-2000, marriage, love, divorce, 
family life in U. S., community peobteme. Sara Judson. 


Living for Young Homemakers (S & S), 575 Madison Ave. 
New York 22. (M) Small market for short articles, 1000-1500, on 
how-to-do in home, garden, health, children, etc., =a, 

Edith Brazwell Evans. Varying rates, 
Mademoiselle (S & S), 575 Madison Ave., New York “2. (M- 
35) Short stories and articles of interest to young women, ge 
18-30, 2500-3500. Cyrilly Abels. 

Marriage Magazine, 227 E. 44th St., New York 17. Persons! 
experience articles backed by research. Dougias E. Lurton. 


Mayfair (Maclean), 481 Toronto, Canada. (M- 
25) Articles of Canadian fashion, society, the ars, 
sports; fillers; photos. 2c, cc. 

McCall’s (McCall), 230 Park Ave., Foe York. (M-25) Seriais, 
-40,000; complete novels, 20-25,000; Novelettes, 10-12,000; shor 
stories, 4000-7500; short’ shorts; articles Otis L. Wiese. Firs:- 
class rates, Acc. 

rn Needilecraft-Knitting, 247 Park Ave., New York 17 
(Q-35) Welcomes ideas on news regarding all phases of need!e- 
py Meehan. Acc., according to assignment or nature 

Mothers Home Life, 179 E. 2nd St., Winona, Minn. (M-5: 
Articles, 300-500; short stories 2500-2700; short verse. Dorothy 


tes, Pub. 
My Baby (Shaw Pub., Inc.), 53 E. 34th x. New York. = 
les to 2000 and 


25) Artic’ picture stories id care, 
bracket, infants to four years. Florence smith Vincent. i 
ib. (No recent report.) 
National Home Monthly Co.), Richmond St., 


25 
10) Short stories 1500-3000, 


National Parent- Teacher, ’ The, 600 S. Michigan Bivd., 
5. (M-15) Scientifically accurate, but inf 
articles on rearing and dren, 
16-20 lines; photos. Eva H. Grant. photos $1-$6. 


‘Parente’ Magazine. 52 Vanderbilt Ave., New York 17. (M-25) 
Articles on family relationship, child care, feeding the familr 
with menus and recipes, etc., 1800-2500. Mrs. Clara Savage 
Littledale. Up to $100 for articles, Acc.; shorts on childhood 
= teen-age "problems 

‘op 


W., Toronto, Ont., Canada. 
at Canaa 


Western travel, western homes, western food. 
— crafts, how-to-do-it articles. Query. Walter L. Doty. 


Today’s Woman (Fawcett), 67 W. 44th, New York 18. (M-25' 
Fiction and facts of interest to the young housewife 20-35 years 
of age. Articles 3000 or less; fiction, 1000-7000. Geraldine 
Rhoads, Ed.; Harold Baron, Non-fiction Ed.; Eleanor Stierhem, 
Fiction Ed Excellent rates, Acc. 


TYPING 
THE COPY CAT 


Electric Typewriter 25 years experience 
Manuscripts 40c per thousand words. Poetry Ic 
per line. Minor corrections in grammar, punc- 
tuation, spelling, etc., if desired. One carbon 
copy and extra first page free. Plus postage, 


please. 
Long-established Service 
Bertha Treben en Jerome, Idaho 
P. O. Box 1166 


WMissourt Writers’ Workshop 


University of Missouri June 18-23 


Six days of Conferences, Lectures, and 
Individual Instruction 


Workshops in 
Short Story Non-fiction 
Play Writing Poetry 
Novel 


For further information write: 
William Peden, Director, Missouri Writers’ Workshop 
203 Jesse Hall, Univ. of Missouri 
Columbia, Missouri 


Author & Journalist 


= achievements of women in community service, current 
national and international issues, economic, social and periment: 
i 
Z M in 1951) Practical gardening articles, successful gardening by 
4 0 young home owners, 1000, with photos. Paul F. Frese. 3c, Pub 
4 : Sunset (Lane Pub. Co.), 576 Sacramento St., San Francisco 
; ; 11. (M-20) Largely staff-written. Purchases from West Coas 
if 
rage. Acc. 
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Vanity (ante Nast), 420 Lexington 
(2M-50) Art'cles interest to women 
1800-2000; poetry, no Jessica Daves. No 


Western Family, 1300 N. Wilton Pl., Hollywood 28. ge M) 
All types of interesting, readable fiction to 2500; shorts 

and Well-itustrated articles of interest to the Fa to 
t cartoons. Franc Patricia 


— York 17. (M-25) Sound, 
‘of interest to women, w: ith 
preferably written in narrative style. 
Dir.; Madalynne Reuter, Ex. Ed. Gvodc 


Day, 19 W. 44th St., New York 18. (M-5) 
and humorous articles, 1800-2000; inspirational; how-to; 
human interest and humorous type fiction, 2500-5000. 
Souvaine, Ed.; tage Finnin, Fict. Ed. Acc., no set 
Woman’s Com (Crowell-Col lier), 640 Sth 

New York 19. “(M-10) Women’s and household 

~6000; short stories to 15,000; short 
py gortete to 60,000. A. H. Birnie, Ed.; Elliott 


Vogue, incorporating 
Ave., New 17. 
photos. Ni 


KI IT 
HARRY WILLIAM PYLE. 
Seven thousand words of informative palaver plus one 
hundred and eleven pointed paragraphs. Written by 
a selling gag writer. Send One Dollar for your copy. 
HARRY WILLIAM PYLE 
Memphis 4, Tenn. 


‘eee ee eee ee 


: 22A No. Angelus St. 


cheat, 


testa 


GHOSTING — REVISION 
By Top Writers-Critics 


We maintain a staff of High-calibre 
Assistants —— among best in the literary 
field. 


HOW WE WORK WITH YOU 


We read, criticize (see below) Revise 
all types manuscripts; give instruction. 
On ghosting and heavy revision you al- 
low our writer an extra percentage of 
sales price, in addition to cash fee. We 
engage a “‘name” writer, thus vastly in- 
creasing prospect of a sale. 


RATES for criticism: 5Cc per 1000 
words; minimum, $2.50 per ms. Fees 
for other services — revision, ghosting, 
etc.—based on help needed. Please write 
details. Est. in Hollywood 10 years. 


Send for Circular 


1509 Crossroads of the World, 102-A 
Hollywood 28, California. 
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THE MIDDLEBURY COLLEGE 
Bread Loaf 


WRITERS’ 
CONFERENCE 


AUGUST 15-29 


ANNUAL 


26TH SESSION 


‘Theodore Morrison 
The Portable Chaucer 
The Dream of Alcestis, ete. 


Come enjoy the 26th Annual Session of the popu- 
lar Middlebury College Writers’ Conference. It’s 
held in the cool, scenic mountain village of Br 
Loaf, Vt. 


STAFF 

Lincoln Barnett 
Author 

John Ciardi 
Poet; Poetry Editor 

William Sloane 
Publisher; Novelist 

Fletcher Pratt 
Columnist; Bio- 
grapher; Historian 


Evening Speakers will 
include: 
Robert Frost 
Poet 
John Mason Brown 
Drama Critic; 
Author 


Be stimulated by the carefully planned 

two-fold program: 
(1) Regular instruction, lectures, group ‘‘clinic 
private conferences for criticism of manuscrip 
Novel, short story, biography, history, articl 
and verse considered. Leading literary staff m 


bers. 

(2) Thought-provoking, interesting program 
evening lectures by people prominent in ma 
branches of writing. Lecturers will discuss im- 
portant problems of writing in relation to the 
contemporary world. Early registration advised. 


Director: 
Author of: 


Richard Scowcroft 
Novelist; Fiction 
Teacher 

May Sarton 
Novelist; Short 
Stories 

Richard Wilbur 
Poet; Author 


Arthur Schlesinger, 
Historian; Author 
Writer 


For complete Bulletin, information write 


OFFICE of THE SUMMER SCHOOLS 


MIDDLEBURY COLLEGE 
Middlebury 10, Vermont 


- 
Woman, The, 420 Le: 
informative fact arti 
i illustrative anecdotes, 
H Theodore Irwin, Ed. P| 
rates, Acc. 
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Woman's Life, 227 E. 44th St. New York 17. (Q-25) A com- 5000. 
and Your ty, — lc_up, Acc. 
ife Popu' 


panion publication to Your Life 
entertaining articles, 400-2500, on all phases of a woman's 
Douglas Lurton. Good rates, Acc. 


ALL-FICTION OR “PULP” MAGAZINES 
GENERAL ADVENTURE 
(Also Classifications not Grempet Elsewhere 
Adventure (Popular), 205 E. Your 
17. (Bi-M-25) Distinctive adventure tories, novelettes. 
fact stories Action ballads, 50c per line. Kendall W. Goodwy” 


2c_up, Acc. 

Biue Book ee Park Ave., New York 17. (M-25) 
Mystery, humor, and enture short stories, novelettes; k 
length novels. Articles slant. Donald Kennicott 

Fiction House), 130 W. 42nd St., New York 
Af jungles. 


. (M-25) Ad- 
6000; novelettes 
Mcilwraith, (00d [utco, 


10, 000-25,000; vorotny 
Acc. 


Sky Fighters feeiee, 10 E. 40th St., New York 16. (Q-15) 
Air action stories in branch of aviation 3000-6000; novel- 
ettes 8000-10,000; novels i 15,000. David X. Manners. ic up, Acc 
Overstocked. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 
Black Book Detective (Thrilling), 10 E. 40th St., 
16. (Q-20) Uses a 35,000-word lead novel featuring The 
Bat, written on assignment; several short fast-action detective- 
crime stories not over 7000. David 
Black Mask (Fictioneers, Inc.), 205 E. 
(Bi-M-25) Detective and mystery short stories with 
on woman interest 1500-5000, and novelettes to 9000-12,000 
Harry Widmer. ic up, Acc 
Detective Fiction (Popular), 205 E. 42nd St., New York ‘7. 
(Bi-M-25) Suspense and crime-adventure stories with strons 
woman interest, emphasis on characterization. Ser lengths fror: 
1000 to 12,000. Harry Widmer, Ed. ic up. 
Detective Tales (Popular), E. ‘sts York 17. 
(Bi-M-25) Emotiona! short stories, crime background, up to 
-menace let Michael Tilden, 
Good rates, Acc 


205 42nd ‘St., New York 17. 
Mystery and action with haracter an 
short stories 1500-4000; novelettes 10-12,000. 


tery Magazine (Spivak), 570 Lexington Ave., 
New York 22. (M-35) Stories of detection, and/or crime, and /or 
mystery. No supernatural stories per se, although if a legiti 
mate mystery, crime, or detective short story has supernatural 
rror elements, O.K. Cartoons. No taboos, no angles edi- 
up 33 average length origina! 

Publi ications, ine. -Doubie 
New York 13. (Q-25 — 

characterization. Robt. Ww. Lowndes 


( on Fiction Field—Popular), 


Mng. 


Detective 


All lengths from 1000- 


10 E. 40th St., New York 
—" Reprints of novels not before in maga- 

small market for stories to 5000. David X. Manners. 


10 E. 40th S&t., 
1000-60,000 
David X. 


“10 E. 40th St., New York 16. 
i-M-20) Glamorous, fast-action G-Men short stories 1000-5099: 


Book-length novels by arrangement. Charlies S. Strong. 


ar yeaa (Thrilling), 10 E. 40th St., New York 16. 
(Bi-M-20) Detective short 1000-5000; ‘novelettes, 7000- 
10,000. David X. Manners. lc, 

Scarab (Black Horse Press), “08 Sih Ave., al York 11. (Bi- 
M-25) 18,000-30,000. 


11 up, Acc. 
is Detective Stories (Columbia i. Inc.), 241 
Same Famous Detective 


Chureh St., New York 13. (@-25) 
Stories. 
Thrilling Detective (Thrilling), 10 E. 40th St., New York 16. 
Action-detective short 1000-6000; velettes 7000- 
0,000; novels 15-20,000. Charles Acc. 
Top’ Detective Annvai Thriling) New Yors 


16. (Ann-25) David X. Mann am ogy 
rh Detective (Thrilling), 10 3 New York 16. 
ed detective novels by well-known writers, 
to Lora David X. Manners 


le up, Acc. 
Two Complete Detective Books (Fiction House), 130 W. 42ud 
St., New York 18. (Bi-M-25) Reprin' 
Two De 4 Novels 10 E. 40th St., 
reprints; also few stories 1000 
aries N. Heckelman. Acc. 


WESTEKN MALE INTEREST 


(Fiction House), 42nd St., New York 
woman interes? 
occasion. Not present. Jerome 


350 Sth Ave., New York 
West Novels and Short 


for shorts; 


Nev 
-6000. 


Stories 
20) Fast stories of the West 
3000-15,000; 1500, on 
le up, Acc 
Best Western Magazine 
(Bi-M-25) Same req 
tories. 


(Stadium), 
as 


Big Book Western (Popular), 205 E. 42nd St., New York 17. 
(Bi-M-25). A few short stories 5000. Western novelettes 10,000; 
novels 12,000. Western tact articies 900. Michael Tilden, 
Mng. Ed.; George Murphy, Ed. 

Complete Western Book 
New York 1. (Bi-M-25) 

Acc. 


O. Erisman. ic up. 


Magazine (S' 5th Ave., 
Western novels .  Rober* 

Dime Western Magazine (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Vigorous, human Western short stories 2000- 


YES, Fh HAVE THE PLOT GENIE— 

HE MAGIC PLOT BUILDER! 
Endorsed a. leading educotors, used by thousands 
of writers. Let these Specialized PLOT GENIES fur- 
nish you with countless dramatic plots for the story 
types now in demand—Detective-Mystery, Romance, 
Short-Short Story, and Comedy. Write what the 
editors want. Get YOUR share of the editors’ 
checks. Send today for free descriptive literature. 

Publisher's Agent 
P. O. Box 1008, Dept. Glendale, Calif. 


eee WRITE SONGS 
Magazine For Songwriters! 
Vital Tips —- Monthly Contest 
Songsharks Exposed! 
THE SONGWRITER’S REVIEW 
Sample 20c $2 per year 
1650-D Broadway, New York 19, N. Y. 


elettes 7000-8000; 30,000-word G-Man novel by ar 
vid X. Manners. ic up, Acc. 
‘ (Pictioneers, Inc.), 205 E. St., New York 
Detective action to novelettes to 
i nel Ejler Jakobsson. Good rates, Acc 
Ph Detective, The (Thrilling), 10 E. 40th St., New York 
(Bi-M-20) Fast-action detective, crime short stories 1000- 


MANUSCRIPTS NEEDED 


A New Publication needs material of all 


types. Send at once for information. 


The Rejection Slip 


1725 Topanga Blvd. Topanga, Calif. 


EXPERIENCE the thrill of romance thru this seiect club! 
Introductions-by-letter. This club is conducted on a high 
lane to help lonely, retined, marriageabie men andwomen 
find compatible triends. Discreet, a service 
Vast nationwide gor Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE. Box 988, Jacksonville, Florida 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up seliing. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for tots 
to teens. Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations. Not a ‘‘tell how’ but a SHOW HOW course. 
Personal criticism included. Write for particulars. 


MARJORIE M. DAVIDSON 
P. O. Box 104 Laceyville, Penna. 


YOUR STORY CAN BE VITALIZED 
into brilliance, originality and appeal 
BOOKS: Help with plot and style plus Com- 

plete Service* on 2 chapters: $10. 
SHORT-STORIES: Complete Service*: $5. 
*Complete Service covers plot, style, dialog, 
transitions, action, specialized appeal, atmo- 
sphere, markets. Characters made into living 
people; theme built into power; story given 
protessional polish. Includes 600 words of re- 
writing. 

This is the promptest service obtainable 
BAYARD D. YORK 

204 Raymond Road West Hartford 7, Conn. 


Author & Journalist 
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interest, 
George 


emotional 


novelettes 9000-10,000; novels 15,000; 
Mng. Ed.; 


5000; 
rea‘istic characterization. Michael Tilden, 

Murphy, Ed. Good rates. Acc 
Dozble Action Western (Columbia Publications, Inc.—Doub'e 
241 Church St., New York 13. (Bi-M-20) Short 
. —" 15-20,000 (rates by agreement). Robert 

. ie, Aces. 
Exciting Western (Thrilling), 10 E. 40th St., New York 16. 
(Bi-M-20) Western action-packed short — 1000-5000; nove!- 
ce. 

Publications, 241 


le up 
Inc.), 
Overstocked on nove'tettes. 
ries to 2,000. Stress sharectertantion 
and adult motivation. w. wndes. 
Fi mm Tates (Fictioneers, Inc.), 
New York 17. (Bi-M-25) Novelettes to 13,000; shorts, preferably 
it er Jakobsson. 
ovels. (Thrilling), 10 E. 8t., 
ae er small market for fresh story material. Ned Collier 
Acc. 
-44 Western (Popular), 205 E. 42nd St., New York 17. (Bi-M- 
25) Western short stories 4000-5000; movelettes 9000-15,000 
Michael Tilden, Mng. Ed.; Everett H. Ortner, Ed. 


c, Acc. 
130 W. St., New Yors 


Giant Western (Thrilling), 10 4 40th St., New York 16. (Bi- 
M-25) Western stories 1000-50,000 written dore 
—_ of the Old West. Min Good Acc. 

Cassidy's ne (Thrilling), 40th 
St., New York 16. Shorts 5000 and under. Samuel Mines. .c 


up, 

Lariat tory (Fiction House), 130 W. 42nd St., New 

York 18. $20) it-moving, colorful stories, ranch-and-range 

eon good woman interest. Not buying at present. Jack 
van. 


le up, Acc 
Masked Rider (Thrilling), 10 E. 40th St., New York 
16. (Bi-M-20) Uses a 25,000-word lead novel featuring the 
Masked Rider, assignment; an 8000-word novelette, 

Old West, with 


205 E. 42nd 
well- stories of the oud 
on characterization. Sho: 000 
12,000. Harry Widmer, Ed. 
(Fictioneers, Inc.), 205 E. a 
“(BI-M- 25) Colorful action 
1s Ea : 
130 W. 42nd St., New York 18. 
Fast moving, action adventure stories of the ee: 
Alaska, Yukon, Canada, the Arctic, 
timber, crapping, "gold, mining; whaling: 
wnlic Interest Neiplul 
and 3-25,000. Jack O'Sullivan. le up, Acc. 

Pecos Kid Western (Recreational Reading, Inc.), 205 E. 42nd 
St., New York 17. (Bi-M-25) Novel by special arrangement; 
vigorous Western short stories up to 5000; short novelette 8 ‘vo 

few short factual oo about 500. Michael Tilden. 


Acc 
. io” E 40th St., New York 16. 
000-word mnovelette on free-lance marke', 
Blue Steele story assignment; shor: 
Mines. lc up, 
Range Ri (Thrilling), ‘40th 
Book-leneth novels on assignmen' 
000-6000; novelettes 7500-10,000. Ned Collier. 


e 10, 
10, 000-word Sheriff 
stories to 5000. Si 
New 
short stories 


~4 Ace. 


ADVERTISE YOUR BOOK IN 
POET’S REED 
Mailing individual ads is expensive. Do you 
reach those really interested? Full Page—$10. 
Half Page—$5.50. Page—$3. Eighth 
Three Issues fon the Price of Two. 
POET’S REED 
Greenwell Springs, La. 


WRITE CARTOON IDEAS! 


GAG WRITERS — CARTOONISTS 
Send For Our Free Book. Cash In On This 
Million Dollar <0 Business Now! Not To- 
Morrow — To-Da 

Ulsh. Cartoon Agency 

123-35 82nd Rd. Kew Gardens 15, N. Y. 


Oak Park 


Beginning Writers: Let us show you HOW 
to get $1 to $20 checks in your daily 
mail doing simple spare time writing. Ex- 
perience unnecessary. Details FREE. 


A. A. HERWELL 
Cleveland 3, Ohio 


EXPERIENCE 


NECESSARY 7016 Euclid 


DON’T THROW 
YOUR TALENT AWAY! 
WRITE ON SUBJECTS 
THAT PAY! 


Any writer knows that as much sweat 
and mind-wringing can go into rejections 
as sellers. You invest the same talent in 
both. The difference usually lies in your 
subject. 


This year why not write on subjects 
that pay? Send for— 


SCHOYER’S 
VITAL ANNIVERSARIES 
FOR 1951 


It’s the only guide-book to one of the major 
article and story fields used by modern editors— 
the historical anniversaries of particular note thi 
year. 

Contains over 750 dramatic anniversaries 
the year, one to four for each day, each descri 
in a fact-packed, carefully researched paragraph. 

Its dramas of disasters, science, religion, crimé 
politics, folklore, humor, heroism, the arts, give y 
the key to locating the most colorful stories of his 
tory. 


Typical editorial comment: 


Henry Seidel Canby, chairman of the boardy 

Saturday Review of Literature: ‘| have kept it near 

my desk and already used it with profit and pleats 
ure.” 


John D. Stanard, executive editor, John D. Sta 
ard News Service: “‘As a direct result of data we 
have found in Schoyer’s book, we have received) 
definite assignments for: 27 feature articles, 18 
news articles, 24 pictures. We estimate our totaly 
sales . . . resulting from this book will be well oveme 
$1,500.” 


Frank Luther 


Mott, dean of U. of Missouf 
School of Journalism, pulitzer prize-winning autho 
“Your SVA is a fascinating publication.” 


You'll find hundreds of current editor-interes® 
ideas that your talent will transform into saleable 
short-shorts, stories, articles for both slicks a 
pulps. 


ORDER TODAY FOR SUBJECTS THAT PAY. 
Price $2.00. Refund guaranteed if not pleased. 


To order just drop a postcard to: 


WILL SCHOYER & CO. 


304 Ross Street Pittsburgh, Pa. 
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Real Western Stories (Columbia Publications, Inc.-Double Ac- 
tion Group), 241 Church St., New York. (Bi-M-25) Same re- 


The (Thrilling), 10 E. 40th St., New York 
16. (Bi-M-20) Book-length novel on rssignment., — and 
eae short stories 1- Samuel Mines. Ic, 
Western Magazine (Popular), 42nd 
17. “BI M-25) Dramatic, emotional, 
West, heavy girl interest, to 15,000. Michael Tilden, Mng. Ed., 
George Murphy, Ed. is up, 

10 Story Western Game. 305 E. 42nd St., New York !7 
(Bi-M-25) Dramatic human-interest Western short stories up 
to 4000; novelettes 9-11,000. ry Widmer. lc up, Acc 

Texas Rangers (Thrilling), 40th i New York 16. 
(M-15) Fast-moving. action-packed short stories, Western law 
man’s 1000- Book-length novel by arrangeme?:. 
c up, Acc. 

Ranch Stories (Thrilling), 10 E. 40th St., New York 
16. (Bi-M-25) Action Western short stories, novelettes, 1000- 
gen — 20,000; masculine, girl interest. Fanny Ellsworth. 

c 

Thrilling Western (Thrilling), 10 E. 40th St., New York 16. 
(Bi-M-25) Action-packed thrilling Western short stories, 1000- 
5000; novelettes 8000-10,000. Slight girl interest permissib:-. 
Samuel Mines. ic up 

New York 16. (Bi- 
published nove's by 


8t., “New York 
colorful stories of the O:d 


Acc. 
Triple Western (Thrilling), 10 E. 40th St., 
ie up for shorts, by 
arrangement for novels, 
130 W. 42nd St., 
in 
Two Western-Action Books (Fiction House), 130 W. 42nd St., 


M) Western short stories to 5000; three 

well-known Western writers. Ned Collier. 
Acc. 

Two Western (Fiction House), New York 
18. New MSS. or MSS. which have appeared book form, 
New York 18 Novels of Western action and romance, 40,000- 
60,000. Jack O'Sullivan. lc, Acc. 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 
courses in Short-St Writing, Juvenile Writing, 
Article Writing, Versification and others, offer con- 
Structive criticism; frank, honest, practical advice 
real teaching. All courses moderately priced. 

For full particulars and a sample copy of the 


: WRITERS’ MONTHLY, write today to: 
‘ The Home Correspondence School 
Dept. AJ Springfield 3, Mos: 


YOUR MANUSCRIPT 


Edited for spelling, punctuation, compounding, rear- 
rangement of awkward phrases, etc., and typed on 
good bond with cne carbon. 
$1.00 per thousand wo 
Extensive revision and rewriting “9 “arrangement 


R. K. SHIPLEY 
2979 Frankford Avenue Phi'ade'phia 34, Pa. 


West (Thrilling), 10 E. 40th St., New York 1s. «si-M-20) 
Book length novels 25,000: short stories 1000-5000; novelett2s 
7500-10,000. Ned Collier. ic, Acc. 

Western Action (Columbia Publications, Inc.—Double a 
Group), 241 Church St., New York. (Q-25) Same requiremen 
45 Double Action Western. 

Western Novels & Short Stories (Stadium), 350 5th Ave.. 
New York 1. (Bi-M-25) Short stories 1000-6000; novels to 
Be Robert ©. Erismann. lc up, Acc. 


estern Short Stories (Stadium), ™ 5th Ave., New York 1. 
Stories 1000-9000 Erisman. lc up, Acc. 

West tory RK New 205 
42nd St., New York 17. MBi-M-25) Novelettes to 10,000; shorts. 
Period stories stressing masculine action, adult slant. Mary 
Gnaedinger. lc up, Acc. 

Zane Grey’s Western Magazine, Racine, Wisc. (M-25) Articics 
on Old West, frontier era. 1000-5000; Old West short shorts 
to 2500, short stories to 7500, very occasionally to 10,000; verse 
of the old or timeless West, 40- line max.; short fact 
fillers of the Old West, 
authentic fiction, stressing both action and character; 

West background; 1860-1900 setting best. ft 
2c up; articles, 2c; verse 50c line; fillers, $3-$10; cartoons, $25, 
Acc. First serial rights only on Stories and articles. 


RTS 
All-American Football Magazine (Fiction House), 1. 
St.. New York 18. (2-year-20) Short stories 3-7000; 
10-16,000; novels 17-25,000. Prefers story with collegiate back- 
ground; girl interest welcome in novels and novelettes. Jack 
O'Sullivan. lc up, Ace. 
All Sports (Columbia Publications, Inc. ), 241 Church St., New 
20) All types of adult 


York 13. motivation anu 
stories 1500-5000; novelettes 


7000-9000. Robert 
es. 
ball Stories (Fiction House), 130 W. 42nd St., New Yurk 
18. (Twice yearly-20) Short stories, 3000-7000; novelettes, 8000- 
18,000. All with baseball theme. Jack O'Sullivan. 144c¢ up, Acc 
Best Sports (Staqium), 350 otn Ave., New York 1. (Bi-M-zZ) 
All lengths to 20,000. O. Erisman. ic up, Acc. 
Complete Sports (Stadium), 350 Sth Ave., wn — 1. (Bi- 
M.-25) All lengths to 000. Robert 


up, Acc 
Exciting Baseball (Thrilling), 10 E. 40th St., er York if. 
(Seasonal-25) James B. Hendryx, Jr. 

(rnrunng), New York lo. 

) 20,000-word lead novel, 10, (00-word novelettes; severa. 
covering amateur, professional, collegiate, 
. Hendryx, Jr. le, 3 

(Fictioneers, Inc.), 205 E. 42nd 8t.. 
New York 17. 


6500; novelettes to — Submit 3-4 mos. 
Ejler Jakobsson. 1c 


30 W. 42nd 
novelettes 


Beersheba Springs Writers Conference 
August 20 to September 1 
In cool, beautiful mountains of Tennessee. Two 
weeks of personalized instruction under noted 
novelist and es story writer. Fees moderate. 
or information write: 
HARRY HARRISON KROLL, Univ. of Tennessee 
Branch, Martin, Tennessee 


$75 FOR 900 WORD 
icle is what NATION’S BUSINESS paid me for 
E client. I’ve made 150 sales and want YOUR 
Dries, articles, and serials. Reading and criticism 
: $1, first 1,000 words, 50c¢ per additional 
10% on sales. 
John T. Kieran 
Vermilion 


Danville, itl. 


AUTHOR'S EDITIONS 


Have your poems, essays, etc., privately printed in 
“t attractive book form. Reasonable prices for small, 
"t fine editions. 

i for further particulars write 


CECIL L. ANDERSON 
11032 MeVine Ave. Sunland, Colif. 


+ NON-PROFESSIONAL WRITERS 


whose stories are not selline 
need editorial revision of thei: 
scripts. Twenty years’ editorial * 
experience qualifies me to give 


Bexpert assistance with short 
stories and novels. | en helpin« 
other writers soles—-! can 


Bhe!p YOU make saies! 

EXTREMELY MODERATE RATES 
FFREE READING AND REPORT 
on one short stcry if you men 
tion Author & Journalist. Speciai 
courses in Writing Short Stories 
—Writing for the Juvenile Mag- ;. 
azines—and Writing Articles. 


MAITLAND LEROY OSBORNE 


LITERARY CONSULTANT 
23-A Green Street Wolleston 70, Mass. 


SELL IN THREE MONTHS 

OR MONEY BACK 

IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES . . . 


AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 

stories . . . articles . serials . . . series. 

Now I'm teaching it. 

ALSO CRITICISM AND COL! 48ORATION 
Write for Terms and FREE pamphlet 
“Fundementols of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Speciolty 
WILL HERMAN 


Room 328 
7016 Euclid Ave. Cleveland 3, Ohio 


Author & Journalist 
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New York 


ts Classics 
r. 


Spor 10 E. 40th St., 
(Q-25) James B. Hendryx, Acc. 


Football Action (Fiction mosey "130 W. 42nd St., New York 
1 e as for All- Football Magazine. 

Football Stories (Fiction House), 130 W. 42nd St., New Yor’ 
1 Same as for All Football Magazi 


New Sports (Popular), 205 E. 42nd St., New York 17. (Bi-M- 
25) Stories of headline sports, slanted directly in sports 
-6000; novelettes 10,000-15,000. Submit 3 

Some fact articles by sports celebri- 

ties. Ejler Jakobsson. 


Popular Baseball E. 40th St., 
(Seasonal-25) James B. Hend Jr. lc, Acc. 

Popular Football ae, E. 40th York 16. 
(Ann.-25) 30,000-word lead novel; novelettes 8000-12,000; shor*s 
to 6000. James B. Hendryx, Jr. lc up, Acc. 

Popular Sports (Thrilling), 10 E. 40th St., New York 16. (Bi- 
M-25) 25,000-word lead novel and about “paseball or footba.d 
only; several short stories not over 5000; novelettes 8000-12,000. 
James B. Hendryx, Jr. lc up, Acc. 

Sport (Macfadden), bo E. 42nd St., New York 17. (M-%)) 

y features about headline stars in such 
football, baseball, boxing, hockey, etc. 
Query with outline. Stories -3000 words, minimum payment 
$200; short gossipy items for SPORTalk at $5 and $10, Acc. 
Albert R. 

Fiction (Columbia Pub., Inc.), 241 Church St., New 

) of sports; adult moltivation and 
-5000; novelettes 7000- Rober! 


New York lf. 


M-le, A 
Sports Novels (Popular), 205 E. 42nd St., New York 17. (Bi- 
M-25) Stori = of headline sports, slanted directly in the sports 
5000- 10-15,000. Stories should 
jonal by-line 
le up, Acc. 
New York 13. 
W. Lowndes. 


ahead season. 
fact articles by sport celebrities. Shyer Jakobsson. 
Sports Winners (Columbia), 241 Church St., 
requirements as "Super Sports. Robert 
lc, Acc. 


Sports (Columbia Pub., 5 Church St., New 
york 13. (Q-25) All types of sports: 
Sh 1500-5000; novelettes 7000-9000. Robert W. 

wndes. 4- 
Thrilling (Thrilling), 10 E. 40th St., New York <6. 
(Seasonal-25) James B. Hendryx, Jr. ic, Acc. 
Thrilling Football (Thrilling), 10 E. 40th St., New York ‘6. 
—_ -25) Gridiron stories, woman interest allowed. Shorts 
000-5000; novelettes 8000-10,000. James B. Hendryx, Jr. le up, 


acini img Sports (Thrilling), 10 E. 40th St., New York 16 
(Q-20) Three 8-10,000-word novelet several shorts under 
5000. All types of sports stories wanted; odd sports especial!y 
desirable. James B. Hendryx, Jr. le up, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Weird Tales, 9 Rockefeller Plaza, New York 20. (Fi-M-25) 
Supernatural, bizarre, weird, a short stories up ‘to 
6000; novelettes to 15,000; verse to 30 lines. D. Mcliwraitt. 
le, verse 25¢ line, Pub. 

SCIENCE FICTION—FANTASY 

Amazing Stories (Ziff-Davis), 366 Madison Ave., New Yor 

17. (M-25) Science-: short stories 2000-10,000; novels 10- 


,000. Howard Browne. 140-3c, Acc. 

= Merritt’s Fantasy sdegesee Reprint of Merritt stories 
only. 

Astounding Science Fiction (S & S), 304 E. 45th St., New 
York 17. (M-25) Science short stories up to 8000, novelette, 


PROMPT TYPING SERVICE 


Novels, Stories, Books, Plays, Radio, Poems 
EDITORS appreciaie and BUY readily manuscripts 
correct style, with fiawiess spelling, punctuation and 
grammar. 

Excellent 20 Ib. bond. Tarbon copy. 
Reenforced envelopes and cartons used in shipping 
NOVELS beautifully tailored to present the most inviting 


appearance 
MARIE ADAMS 


St. Paul 3, Minnesota 


50c per 1000 words. 


489 Blair Avenue 


10-20,000; serials 30-100,000. Articles on recent science develop- 
ments; query. John W. Campbell, Jr. 2c up, Acc. 

Avon Fantasy Reader (Avon), 575 Madison Ave., New York 2°. 
(Bi-M) Fantastic, weird, science-fiction stories. A reprint an- 
thology series; no market for original mss. Donald A. Wollheim. 
Second serial ; pay it by ar 

Avon Science-Fiction Reader (Avon), 
22. (Bi-M) Science-fiction stories. A reprint 

es; no market for original mss. mald A. Wollheim. Serc- 
ond serial rights only; payment bv ervendaent. 

Famous Fantastic Mysteries (All Fiction Field-Popular), 205 E 
42nd St., New York 17. (Bi-M-25) Weird, science fiction, fantas - 
tic, fantastic-adventure short stories, 3000-10,000; novelettes .0- 


575 Madison Ave., 


,000; verse. Mary Gnaedinger. 1c, Acc. (Will consider new 
features.) 

Fantastic Adventures (Ziff-Davis), 366 Re ow Ave., New York 
17. (M-25) Pseudo-scientific short novels to 


30,000; cartoons. Definite air of fonteny, not straight science. 
Howard Browne. 

Fantastic Novels (New 


E. 42nd St., 


ys 
Fantas Quarterly "10 40th 
York Chiefly reprint, but all market for 
fantasy fiction up to 10,000. Sam Merwin, Jr. le, Acc. 


Fantasy and Science Fiction (Spivak), _ Lexington Ave., 
New York 22 — Science-fiction and fantasy, 1000-12,000. 
About 40% MSS to editorial 
St., Berkeley “4 4, reali Anthony Boucher and J. Francis Mc- 
Comas. 2c up, ‘first serial rights only; reprints, $50 up; Ac*. 

Fantasy Book (Fantasy Pub. Co.), 8318-20 Avalon Bivd., — 
Angeles 3. Varied lengths, serials; about 50-50 
science fiction and fantasy: Garret Ford. information 
on rates to be secured. (Out oi ‘nad temporarily 

Future (Columbia Publications, Inc.), 241 Chureh St., New 


York 13. Science fiction stories of all types, excluding fantasy. 
8000-12,000; stories to 5000. Robert Lowndes. 
cc. 


Galaxy, 505 E. 14th St., New York 9. 3-part serials, 60-90,000; 
novelettes, 7500-15 000; stories to 6500; occasional gen interest 
article to 3500, cutucively science-fiction slant. H. L. Gol. 
$100 up, 

Imagination, 1426 Ave., Evanston, ml. _(Edi- 
torial address for P.O. Box 230, 
fiction, fantasy, and trail stories in those 2000- 


30,000. Stories need human interest—now, in the past, or 
the future—with problems that reader can understand 
sympathize with. William L. Hamling. 1-3c, 

Marvel Science (Stadium), 350 5th Ave., New York 1.” (Q) 
— fiction. All lengths to 18,000. Robert O. Erisman. !- 
tec, Acc 
Other Worlds (Clark Pub. Co.), 1144 Ash'and Ave., 
Ih. (8- All types science-fiction and ental 


ang 


3000-45, ymond A. Palmer. ic-3c, Acc. 

Planets Stories (Fiction House), 130 W. 42nd St., New Yor 
18. (Q-20) Imaginative short stories, novelettes, of futu 
worlds, 4000-15, adventure feel. 


planetary or futuristic atmosphere. 
ing Stories (Thrilling), 10 E. 40th St., 
(Bi-M-25) Book-length eae novels, short stories. 


Merwin, Jr. ic 
( ationeers, Inc.), 205 E. 42nd St., New Yor 
17. (Bi-M-25) Science fiction novels, novelettes up to 15,000 
orts up to 6000. No fantasy or supernatural ieee 
Ejler Jakobsson. lc up, Acc. 
Ten-Story Fantasy (Avon), 575 Madison Ave., New York 28 
1200-10,000; no article 


(Bi-M) weird, science-fiction, 

Donald A. Wollheim. tic, Acc 

Thrilling Wonder Stories (Thrilling), 10 E. 40th St., 
16. (Bi-M-25) Pseudo-scientific adventure stories to 
short pseudo-science novels 15-20,000. Sam Merwin, Jr. 


New York 
le ups 


ent ee ture Books, 130 W. 42nd St., Ne 
York 18. (Q) Reprint of science-fiction novels and short novels, 
Jerome Bixby. 1c, Acc. 
WESTERN LOVE FICTION 
Golden West Romances (Thrilling), 10 E. 40th St., New YorR® 
16. Western action and romance 3000-15,000; man or woman) 
Ellsworth. 1c up, Acc. 


Komances (inruung), lv 4Utn Bt., 
15) Western love short stories to 5000; novele 
novels 14,000; 4-part serials to 32,000; well authenticated fact 
material to 2500. Fanny Elisworth. lc up, Acc. 


New 10. 


I Want to Contact 
New WRITERS 


who are interested in cashing checks of $1 to 
$100, offered rey day. The —- way to 


write for pay. No necessary 
Send for FREE DET. No obligation. 
SAUNDERS CUMMINGS 


468-3 Independence Bldq., Colarado Sprinas, Colo. 


April, 1951 


PROFITABLE SALES FOR WRITERS i 
We can help you sell your stories, books, plays, arti- + 
cles cnd poems to top-paying publications; radio, * 
movie and television studios. Hy 
High quality manuscript appraisal. and editing—at * 
low rates. 


We specialize in beginners. 
AUTHORS’ AND PUBLISHERS’ SERVIC= 


24-25 77th Street, Dept. AJ, Jackson Heights, N.Y. |. 


“TURN YOUR WRITING TALENT 
INTO TELEVISION DOLLARS! 


Television urgently needs writers. TV is the most voracious 
literary market of all times. But you need “KNOW HOW” 
to make the grade. Television Write-Shop has preparer oa 
series of lectures for home study. It teaches you to vis- 
ualize on paper, to develop your program ideas and TV 
continuity, to prepare salable scripts. Write today for 
complete detaiis about professional training course. 


TELEVISION WRITE-SHOP 
6153/2 Orange St. Los Angeles 48, California 
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Rangeland Love Stories (Popular), 205 E. 42nd 
17. (Bi-M-25) Stories 2000-4000; novelettes 8000-12,000. Woman 


St., New Yor 


viewpoint preferred. Harry Widmer. ic up, Acc. 


ular), 205 E. 8t., ~ York 17. 


Rangeland Romances (Pop 42nd 
(Bi-M-25) Emotional love short stories, O:d woman's 
viewpoint; shorts 2000-4000; novelettes 8000-10,000. “Harry Wid- 
mer. ic, Acc. 

Real (Columbia Pub., Inc.), 241 Church 


Western Romances 
St., New York 13. (Q-25) Action stories of the Old West, with 
strong romantic element. Stress color and _ characterization. 
Short stories to 5000; novelettes 8000 to 12,000. Robt. W 
Lowndes. 4-lc, Acc. 


Western Round (New Publications, Inc.), 205 E 

St., New York 17; 1847 So. Kelton Ave., Los Ange!es 25 

(Bi-M-25) Modern Western love stories 3000-10,000; verse. Irma 
. le up, Acc. 


Western Rodeo Romances (Thrilling), 10 E. 40th St. New 
York 16. (Bi-M-20) Western action stories, Cage y viewpoint 
girl-interest yarns — rodeo background, 1000-10,000. Fanny 


ROMANTIC LOVE 


All-Stery Love Magazine (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Publishes one strong, dramatic novelette, which 
must be motivated by love, but can combine elements of mystery 
with love story Short stories, %000- . Some verse. 
stories in demand. Louise Hauser. ic, Acc. 

Exciting (Thrilling), 10 E. 46th St., New York 16. (Q- 
25) — novel, 25,000; short stories 1000-6000. Alex Samalmar:. 

Fifteen Love Stories (Fictioneers, Inc.), 205 E. 42nd St., New 
York 17. (Bi-M-25) Romantic love stories. Novelettes up to 

; Shorts 3,500 to 5, raves. ic min 
ay Love Stories (Columbia Publications, Ine.—Double Action 
Group), 241 Church St., New York 13. (Bi-M-20) Third person 
love short stories. Marie A. Park. ‘4 -Ic, Acc. 

Ideal Love Stories (Columbia Publications, Inc.—Double Action 
Group), 241 Church St., New York 13. (Q-25) Third person 
love short stories. Marie ‘A. Acc. 

Love Book (Popular), 205 E. 42nd 
(Bi-M-25) Glamorous, dramatic love novel- 


Love Fiction (Ace Mags.), 23 W. 47th St., New vork 19. (Bi- 
M-15) Plausible, well-written love short stories 2000-6500, strong- 
ly dramatic novelettes 7000-10,000. Romantic verse and articles. 


le up, verse , Acc. at present. 

weve Novels (Ali-Ficuion fela—ropuiar), 4zna Nev 

York 17. (Bi-M-25) Glamorous modern "ate diester: shoris up 
to 5000; novelettes to 18,000. Mary Gnaedinger. 1c up, Acc. 

ve Stories (Fictioneers, Inc.), 205 E. 42nd St., New 

17. (Bi-M-25) Romantic fiction 3000-10,000; some vers>. 


Teday’s Love Stories 
New York 13. (Bi-M-20) Short 
a gy verse with love theme, 4-12 lines. 


York 
In 


New York 17. 
flict or problem situations with 
8000; novels, 10,000-15,000 

rt in 4 weel 


( 


stories with 


TRUE CONFESSION 


(Columbia Pubs., Inc.), 241 Church St., 
strong love interest 
Marie A. Park. 


Actual Romances (Magazine Management Co.), 350 5th Ave., 
New York 1. (Q-25) First-person stories. Dan Merrin 


I Confess (Magazine Management Co.), $50 Sth Ave., 
1. (Q-25) stories. Dan 
timate Roman: 


New 


(Romance Pub. Co.), "Madison Ave., 


realistic, everyday 
Florence J. 


(M-15) First-person stories ‘of serious love co.:- 
characters 
Schetty. 3c up, Acc. 


le Magazine Management Co.), 350 9g Ave.. 
1. First-person stories. Bessie Li 
rm 


es 
lengths 15-20,000; frequent contests tor cash prizes 


book 

short articles, 425-2000, dealing with young mothers 
with small children, pregnancy, 

problems. Articles carry by-lines. po L. Berge. 


($10,000 MSS contest opened Dec. 15, 1950.) 
M e (Magazine Managemen’ ent Co.), 350 Sth Ave., New 


y 
York 


Perso: 
(M-15) First-person romances, and 
strong emotional jostoally out, 1500- 


Romanc 
1. (Q-15) FPirst-person stories. 


4c. Acc 


Romances (Ideal), New York 1i. 


heroines, with 
5000. Mrs. 


May C. Kelley. and Acc. 

Real Romances (iuliman) ‘535 5th Ave., New York 17. (M-15) 
First-person short stories to 6500; novelettes 10-15,000;  artic'c: 
500-1000; fillers. Written from viewpoint of both men and 
women. Mary Rollins A 

Real Story (Hillman), S58 Sth Ave., New York 17. (M-15) 
First-person short to 6500; novelettes 10-15,000; articles 
500-1000; fillers men and 


Written _ Viewpoint of both 


women. Mary Rollins. 3c, 


6 
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MERIDEL LE SUEUR 


times in Best Short Stories of Year, Contributor to 


leading magazines, author of North Star Couniry, 


well known children’s books, will help you with 


thot rejected manuscript and from the criticism you 
will learn the basic structure of the short story and 
novel. $1 per thousan| words. Box 3190, St. Paui, 
Minn. 


A min., Acc. 
New Love (Fictioneers, Inc.), 205 E. 42nd St.. New York 17 
Bi-M-25) Realistic love stories, shorts 4500-5000; lettes ‘- 


up, Acc. 
10 E. 40th St., New York 16. (Q- Mg 


(Pie . Inc. 3 
M-25) Romantic stories with emphasis aracter; oc- 
jonally first person, 3500-6000; novelettes 10,000; 24-line verse. 
egy Graves. lc up, Acc. 
_ Thrilling Love Magazine (Thrilling), 10 E. 40th St., New York 
6. (Bi-M-20) Love short stories 1000-6000; novelettes 8000- 
0,000; novels 15,000; girl's viewpoint. Alex Sama’man. lc up. 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE B. TABER 
Amsterdam, N. Y. 


POETS: Send self-addressed stamped enve- 
lope for PRIZE PROGRAM. Quor- 
terly prizes $25; Poetry Book Contest, etc. You 
will receive also description of HELP ‘YOURSELF 
HANDBOOKS ($1 each) containing 999 PLACES 
TO SEND POEMS. 

KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since May, 1929. 25c a copy, 


2 a year) 
624 WN. Vernon Ave. Dalles 8, Texas 


THE OLDEST WRITER’S SERVICE 
Established In 1913 


Agnes M. Reeve, Critic and Literary Agent. 
Manuscripts criticized, revised, typed, market- 
ed. Special instruction for beginners. Free 
Catalogue on request. Dept. J. 

Franklin, Ohio 


400 MARKETS for FILLERS 
Listed in PEN MONEY 
The new market quarterly for fillers, 
briefs and shorts of all kinds. Selling fast. 
50c a copy; $2 a year 
A. D. Freese & Sons, Box A, Upland, Ind. 


“SPLENDID!” Says Leading New York 
Publisher of Tooker Assignment 


Two of My Ghosted Books 
Have Sold Over 10,000 Copies 


Now A COMPLETE SERVICE 


Outstanding Ghosting; Competent, Sym- 
pathetic Revision; Creative Criticism; Sales 
Offer in Cooperation with New York Agents. 

More than Twenty Years’ Experience as 
Magazine editor, successful free lance, critic 
and publisher. Author of “The Day of the 
Brown Horde” and numerous other books, 
short stories, articles, own and collaborative. 

Consideration Reading $1.00 each for short 

stories. Covers sales offer if salable, brief cri- 
ticism, or suggestion of further work, separ- 
ate fee to he arranged. Books $5. 
My technical books “Writing for a Living” (cloth 
207 pages) $2.50; “How to Publish Profitably”’ 
(paper) $1.00; “Atomic Short Story Technique’ 
(paper) $1.00. 


RICHARD TOOKER 
P.O. Box 148 Phoenix, Ariz. 


Author & Journalist 
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per installment, 


Ave., New 


Revealing Romances (Ace Mags.), 23 W. 47th St, New York ide Detective, 10 W. 44th St.. New York 18. 

19. (M-15) Dramatic first- stories, -6000; novelettes detective stories, for current, $100 for older, Acc. 
10,000; young courtship and marriage problems; fillers, 300-1000; Inside Detective (Dell), 261 5th Ave., New York 16. (M-15) 

romantic verse. Rose Wyn. 3c up, verse 50c line, Acc. True stories of crime investigations under official by-line 
Secrets (Ace Mags.), 23 W. 47 St., New York 19. (M-15) if possible 1000-5000, Peg mg mystery, sos work. James 

Dramatic first-person stories from real life. Shorts 3000- Stewart-Gordon, 3c 4c; photos $5. 

novelettes 10,000; icles on marriage, courtship, personality to Line-Up, 114’ E. gana St., New York te * Same requirements 

; romantic verse to 20 lines. Rose up, verse as Police Detective, only ail stories must have a preliminary 
50c line, Acc editorial paragraph pointing out that crime does not vay. 
Tan Confessions, 1820 8S. oe _Ave., Chicago 16. (M-25) Rates by arrangement, Acc. 

Confession love and Ni ct 3000-5000. John Official Detective, 400 N. Broad St., Philadelphia 30. 
. Johnson. l'zc up, Acc. (No po Men report.) (M-25) True detective crime-detection stories 5000- 7000; pho- 
True Confession (Fawcett), 67 W. 44th St., New York 18. tos. H. A. Keller. 249c, Acc. 

(M-15) First-person stories reflecting life today, and based on Police Detective, 114 E. 32nd St., New York 16. Current 

probiems of young love, romance, marriage, 3000 to 6000; true crime stories to 5500, with photos of people, both 

novelettes to 10, won — autobiographical stories, 2000- criminals and detectives, involved. Ruth Beck. Rates by a:- 

and first-perso! fac icles on problems of moderr rangement, Acc. 

living. Inspirational, rset help “iillers: Bg j to 16 — Walter Real Detective (Hillman), 535 5th Ave., New York 17. True 

R. Schmidt, Ed. Good illustrated crime stories 5000; official by-lines preferred but 
True Experience 205 42nd St., New. York Hugh yne. 2%4c 


(M-15) First-person true stories of emotional experiences in 
the lives of women. Byline _. principal woman and actuel 
pictures of persons requi use full reports or finished 
Payment "a byliner, $25-$50; to reporter, 


eign stories O.K., providing 
Ruth Beck. 


up; pho’ $5, Acc 
St., New Fork 16. Crime stories 
exposes. 
all the other elements 


114 E. 32nd 
ession-t: 
they have 


by arrangement. 
114 E. 32nd St., New York 16. Same re- 


Rates 


$50-$100; to writer, $50-$300, according to editorial impact ‘nd Special Detective, 
— of story. Acc. quirements as True Crime. 

True Leve Stories (Macfadden), 205 E. 42nd St., New York Startling Detective (Fawcett), 67 W. 44th St.. New York 14. 
17. (M-15) Pirst-person stories. Briet stories, 1500 words, $150; (Bi-M-25) Factual crime material, current or older 4000-6000 
3,500 words, — _— words, $250; 12,000-14,000 words, shorts 1000. Hamilton Peck. 3c up; shorts 5c, Acc.; photos $5 
$450. Hope Stuart. each, Pub. 

Rem (Maefadden), a E. 42nd St., New York 17 True Crime, 114 E. 32nd St., New York 16. (M) Current or 
(M-15) First-person short sto: 5000-6000; novelettes 10,000 classic crime cases; by-lined editorials by a name crime-fighter 
short shorts 3000. Hilda wright. Short stories $275; noveiettes or detective (special rates); series articles crime 
$450; short shorts $175, Acc. subjects; personality pieces, or profile on famous detectives 
True Story (Macfadden), 205 E. 42nd St., New York 17. (M- and law-men; instructive crime detection articles; photo fea- 
10) First-person short stories to 17000; novelettes 9000; book- tures, fillers, cartoons, crime puzzles, games, etc. Ruth k 
lengths 11,900; 2-part serials 7-10,000. Ernest por Helen ates by arrangement, Acc. 
Litulauer. Surprise-ending short-shorts $100; short sto’ $250- True Crime Cases, 2382 Dundas St., W., Toronto 9, Ont., 
$300; novelettes $400-$450; double-lengths $600-$700; serials $500 Canada. Actual crime stories, Canadian locales, recent date, 


Acc. 


with photos, 3000-4500. O. 
True Detective (Macfadden), 


with 


TRUE DETECTIVE (M-25) True detective, crime’ stories with actual photos, 
All Trae Fact Crime Cases, 114 E. 32nd St. New York 16. Bookie’. 
race sana New con c (Fawcett), 67 W. 44th St., New York 18. 
. (Bi-M-25) Detective stories to 8000; fillers 500-1500; cartoons. 
type material and great —— detective stories, with . tittle Schneider. Stories 3c up; fillers $c, Acc 
ment, Acc. 7 (M) First-person stories by persons involved in current 
Compiete Detective Cases (Postal Publications, Inc.), 350 sli Hugh. Layne, 
Ave., New York 1. (Q) Fact articles on crime cases witn Women in Crime. 114 Bt. New 1. Crimae 
good work, -5000. Official by- detective involving female ninals. 
prime, De tive 335, Sth Ave York 17. (M) violence. involving models Hollywood 
e' ve stories, current, human ion, 5000; pictures 
dealing with crime. ugh Layne. up; photos $$. Acc. stories and Ruth Beck. Rates by Ai 
ing ve (Fawcett), 67 W. 8t., New York 18 
(Bi-M-25) Fact detective stories 5000-6500; short pieces on 
— Stories, 3c up; rts 
cc 0! 
Deter TYPING SPECIALISTS 


tive: The Magazine of True Crime Cases, 570 Lexington 
York 22. True-crime pieces, 2500-7500, no emphas.s 
on gore or sensationaiism; some reprint material used. Edward 


Radin. had up, Acc.; reprints at lower rate. 
Famous Police Cases, 105 — St., York. (Bi-M-25) 
ig detective stories and Everett Meyers. 2c, Pub. 
‘age tective (Dell). 261 5th New York 16 

(M-15) True stories of detective investigations, preferaby un 
der official by-lines; strong mystery element necessary, 1000- 

James Stewart-Gordon. 3c to 4c; photos , Acc. 

quarters Detective (Hillman), 535 5th Ave., New York 
17. Illustrated current crime stories, . 
up, photos $5, Acc. 


“SERVING THE SOUTH” 


Enrolling now, limited group of sincere beginners who 
can justify a selling writer's time in training them. 
Selling is the ONLY valid claim to knowing. My by- 
line is teatured in such divergent markets as AR- 
GOSY, REAL ROMANCES, FIELD & STREAM, TOR- 
ONTO STAR, PAGEANT, POPULAR MECHANICS, 
FORD TIMES, STAG, PEN, A&J, WD. 

After 11 years | can help you, too. $1 per thousand 
or fraction thereof; $2 .ninimum fee. 10% on sales. 


GEORGE X. SAND 


P. O. Box 251 Boca Raton, Fla. 


ARE YOU LOOKING 
for a 


PUBLISHER? 


The basic policy of this firm is to en- 
courage new, unknown writers. If you 
are lookirg for a publisher, Vantage 
Press has an attractive plan whereby 
your book can be published, promoted 
and distributed on a professional basis. 
If you would like more information, 
please write for Free Booklet BB. 


VANTAGE PRESS, INC. 
230 W. 41st St. 
California Office: 


New York 18 
Equitable Bidg., Hollywood 28 


Manuscripts promptly and competently typed, 
50c per Thousand Words. One Carbon Free. 


Sonnets 10c each. Other poetry Ic per line 
My wide typing experience will help guorantce 
success for you. 
WILLIAM C. DERRY 
40 Rock Avenue 


Minor Corrections. 


Lynn, Mass. 


“Your lesson in cutting and revising taught me 
more thon any other single experience | have had 
in writing,” says Ruth Anne Korey to 

ADELE M. RIES ‘ 
7338 W. Everell Ave. Chicago 31, Ill. 
Her manuscript criticism and coaching juvenile fic- 
tion writing by mail is used by beginners and pro- 
fessionals. Write today for details. 


FORREST CARDELL 


WRITERS! Don’t guess—don’t waste your 
time and money, but let me sell your 
story, novel or article as | have done for 
my satisfied writers. My professional 
help and my daily trips to New York 
editors have made convincing sales. 
Let me prove to you what | can do. My terms 
are reasonable. 
Commission: 10%. Fees: $2 on any script up 
/ words and 50c per M thereafter. 
Reasonable terms on books. Return postage 
with each script please. | need stories ond 
articles with any theme. 
FORREST CARDELL 
Literary Agent and Consultant 
84-46 Jamaica Ave., Woodhaven N Y 21 
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GHOSTWRITER 4 
» Over twenty years experience in mending writ- 
: ing for marketing. | do not tell what to do. « 
| do it for you. Reference women’s WHO'S 
4 WHO. Correspondence requires return post- ¢ 


age. 
NATALIE NEWELL 
2964 Aviation, A.J. Miami 33, Florida 


BOOK WRITERS 


Let my creative 1e-writing of your a or non-fictiun 
to success for Y' My client 


and present your material in its very best shape x 


publication. Returned to you typewritten, all ready ‘or 
the publisher. $1.25 per thousand words, carbon copy 
included Terms may be arranged. 


EDITH M. NAILL Box 75 Gower, Missouri 


MANUSCRIPTS TYPED 


Promptly and competently. Minor corrections 
if desired. Carbon copy free. Mailed flat. 
50 cents per 1,000 words. 


CLAROL DE POYE 
Lafayette, Indianc 


Box 83 


$10 000 worth of quizzes, puzzles, word 

games, tests, etc. That's what 
| have sold in the last 4 years. Send $3.00 
for a transcript of my records giving over 50 
markets, kind of material sold, and amount 
bought by each. BORIS RANDOLPH. Box 
16546, Hollywood 38, California. 


REMEMBER THE NAME ™ 
MILDRED |, REID 


cvaching by mail. For Cnicago classes. For plots and poetry 
MY SEVEN BOOKS 

: HERE’S HOW! (Basic Technique). 

: HELP YOURSELVES! (Formulas)..... 
(Plots for everything). . 
: MAKE IT SELL! (Advance Technique). . 
: TRY SHORT SHORTS (8 types explained)... 


3.00 
EARN TO EARN! (New approach to writing) 2.50 
THE DEVIL'S (My novel).... 3.50 


For proof that I practice what 


teach 
MILDRED REID Northbrook, 


LET US HELP YOU SELL 


YOUR POEMS! 


Our constructive criticism will point out the 
flaws which shout ‘‘No Sale!’’ 1, 2, or 3 
poems (max. 50 lines) $1 plus s.a.e 


WE INVITE YOUR TRIAL ORDER 


THE POETRY CLINIC 
P.O. Box 352 Roseburg, Oregon 


THREE SURE GUESSES 
I've seen books, in nooks, 
Above casements, in basements, 
Crowded in dens 


In sets of tens, 
So deep in dust 


Their authors must 
Be dead, or bested— 


Or digested. 


—Reeve Spencer Kelley 


POETRY by your EDITORS: 
The last two editors of A&J have been poets. Here 


is a special chance to secure 


the books in print 


which contain poems by Margeret A. Bartlett and 


Alan Swallow. 


1. Just at the time of her 
collected poems, AFTERGLOW, 
Books, Inc. Priced at $2.50, 
combination offer for 


in this special 
$1.50. 


death, Margaret A. Bartlett's 

was published by 

this book may be purchased 
A&J readers—pric 


Sage 


2. Upon the decth of the owner of The Decker Press, 
of that press were 


enough to secure the last 50 copies 
first collection of poems, THE en tee LAND. 


. We were fortunate 
of Alan Swallow's 
Priced 


at $2.00, these few remaining copies (without — 
available through A&J combinatiin offer for $1.40. 


3. THE WAR POEMS OF ALAN SWALLOW is mn evail- 


able in limited qua 


e small book was 


intity. 
published at $1.00. Through a with Fine Editions 


Press, the A&J 


For the combination prices, 


combination price is 
order 


two of the above 


books from AUTHOR ry JOURNALIST, Denver 10, Colo. 
Special for all three books: $2.50. 


no further! 


given them. 


Mrs. V. 


me more than all 


Criticism rates: 
10,000 words; 


by appointment. 


Denver 14 


help and knowledge of 

oble to sell my first script.” 

Mr. J. N., of Saginaw, Mich., writes: 

honest way of pointing out my weaknesses _— 
books and high-priced cri- 


NEED A FRIEND? 


An experienced writer to whom you 
can turn in your hour of need? Look 


| am a SELLING WRITER—one who has the 
know-how to help you put your 
marketable shape. 


Each script is given my personal attention 


! WORK with you AS A FRIEND. 
helped others and | can help YOU. Read 
what others think of the assistance | 


Mr. F. H. of LL, N. Y., writes: 
on acceptance on this Ms. 

your suggestions for revising the original . . .” 
M., of Denver, Colo., writes: 
the morkets ! 


per 
60c per M thereafter. 
$3. Return postage please! Ghosting and Col- 
laboration rates upon request. 


Geo. M. Osborne 
THE OSBORNE LITERARY SERVICES 
3898 Chase Street 


Mss. in 


| have 


have 


“Through your 
have been 


“Your plain, 


the first 
Min. 


M_for 


Consultations 


Colo. 


Author & Journalist 
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WHAT THE EDITORS WANT NOW 


Notes on inmediate needs: 

Humor and hobby and travel articles are need- 
cd immediately by The Link, 122 Maryland Ave., 
N. E., Washington 2, D. C. Slant is to men and 
women in the armed services or veterans in hos- 
pitals. T. A. Rymer is editor, and payment is at 
1 cent 90 days prior to publication. 

“Articles about collectors stressing not only what 
they have collected but more important how they 
have done it,” says T. M. O'Leary, editor of Profit- 
cble Hobbies, 24th & Burlington, Kansas City 16. 
Mo. Payment is | cent on publication. 

Sensational fact articles to 2500 are immediately 
in demand by Arthur L. Gale, editor of Mr., 105 
35th St.. New York 16. 

Saga, Macfadden’s entry in the men’s field. 
wants outdoor adventure pieces now, writes David 
Dressler, editor, at 205 E. 42nd St., New York 17. 

“Authoritative articles on playing the races, or 
on methods of play,” writes Raleigh S. Burroughs, 
editor of Turf and Sport Digest, 511 Oakland, Bal- 
timore 12, Md. Payment is | cent, on publication. 

— Ae] — 

Notes on changes: 

Hometown—The Rexall Magazine is the new 
name for the former Rexall Magazine. Janet Blech 
continues as editor at 8480 Beverly Blvd., Los An- 
geles 48. 

Plain Talk has been discontinued in favor of a 
new magazine of comment entitled Freeman, edit- 
ed by John Chamberlain, Henry Hazlitt, Suzanne 
La Follette, at 240 Madison Ave., New York 16. 

— Ae] — 

Ace High Western and Walt Coburn Western 
haye been discontinued. Ranch Love Stories and 
Modern Love Stories have been dropped from the 
Martin Goodman chain. 

— — 

Avon Publishing Company, which issues several 
magazines and published 25-cent books, has moved 
to a new address at 575 Madison Ave., New York 
22. Street & Smith has moved offices of Made- 
moiselle, Living for Young Homemakers, and 
Charm to the same address; S&S Astounding Sci- 
ence Fiction moves to 304 E. 45th St. and the firm’s 
All Star Sports will be dropped after the next issue. 

— Av] — 

Newest shift for Glamour is toward an audience 
of young business women. Elizabeth Penrose con- 
tinues as editor of this Conde Nast magazine, 420 
Lexington Ave., New York 17. 

— Av] — 

Publishing houses making changes in location: 
Doubleday & Co., to 575 Madison Ave., New York 
22, including their subsidiaries The Literary Guild, 
Dollar Book Club, Crime Club, PermaBooks, and 
various reprint names. G. P. Putnam’s Sons and 
Coward-McCann have moved to 210 Madison Ave., 
New York 16. 

A&I 

Canadian Homes & Gardens, 481 University 
Ave., Toronto, Canada, has shifted needs some- 
what and notes a need for illustrated, practical 
how-to articles up to 1,000 words. Enquiries should 
be addressed to J. McKinley. 


April, 1951 


Most of the Thrilling pulp tides — detective. 
western, and sports—have dropped their upper lim- 
it for short stories from 6,000 words to 5,000. All 
the regular pulps at Popular are now bi-monthlies. 

The American Home editor, Mrs. Jean Austin, 
has a special interest now in illustrated how-to ar- 
ticles on the home. Rates are good; address, 444 
Madison Ave., New York 22. 

IVhy, the new magazine launched last fall, now 
indicates a special need for psychiatric case-histor- 
ies written with reader interest. Rate is 3 cents. 
on acceptance; address, 17 E. 45th St., New York 
17. 

A need for photos which tell stories about dogs 
or other animals is repeated by W. A. Swallow, 
editor of Our Dumb Animals, 180 Longwood Ave., 
Boston 15. Payment is low, $1 up. 

om 

In the fast turn-over in the science-fiction and 
fantasy field, Avon has dropped Out of This World 
Adventures. It continues 10-Siory Fantasy and the 
reprint Avon Fantasy Reader, and another reprint 
outlet, Avon Science-Fiction Reader has been 
launched. Donald A. Wollheim edits the Avo 
magazines at the new address, 575 Madison Aveg 
New. York 22. 


SEVENTH ANNUAL 


WORKSHOP 


UNIVERSITY OF DENVER 
June 18—July 20, 1951 


WORKSHOPS IN THE FOLLOWING: 


General problems The novel 

Popular story The poem 

Quality story Non-fiction 
Writing for the religious press 
Juvenile writing 


LECTURERS AND CONSULTANTS: 
Catharine Barrett Marian Castle . 
J. V. Cunningham Thomas W. Duncan 
James T. Farrell Thomas H. Ferril 
Dorothy E. S. Hansen Mark Harris 
Florence Hayes Vincent McHugh 
William Peden Frank Waters 
Elmo Scott Watson Bruce Woodford 

Florence Crannell Means 
Virginia Green Millikin 
Alan Swallow, Director 


Free information may be secured by writing 
Dr. Alan Swallow, Director of the Writers’ 
Workshop, University of Denver, Denver 10 


4 
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Buy-Rite Buying Guide, announced in our Jan- 

uary issue, has already suspended publication. 
— 

Changes have again come to the young people’s 
magazines published by the Parents Institute, 52 
Vanderbilt Ave., New York. Compact is the new 
title for Senior Prom—also formerly called Calling 
All Girls; Twenty-One is the new name for the for- 
mer Varsity. The changes are based on the pre- 
mise that, during time of stress, the interests of 
young people become more outward and mature. 
This will be the new slant for both magazines. 

MT 

New “little” literary magazine is Olivet Quar- 
terly to be published at Olivet College, Olivet, 
Mich. Emphasis will be placed on creative mate- 
rial rather than critical. James Camp is editor; 
low payment is offered. Essence is also a new lit- 
erary magazine, to be published twice a year by 
Joseph Payne Brennan, 573 Orange St.. New 
Haven, Conn. 

— 

Carnival, the new magazine announced from 715 
5th Ave., New York 19, for distribution through 
department stores, is not a free-lance market, ac- 
cording to latest report. 

Ak = 

The Quatrain is a small poetry magazine, pub- 
lishing only 4-line verse, edited by H. L. Motsin- 
ger, Creal Springs, Ill. Payment is by prizes only. 

— — 

Keith A. Knowlton, editor of New Liberty, asks 
‘us to remind all U. S. readers that when they sub 
it manuscripts to Canadian publications, return 
nvelopes should carry Canadian postage, or re- 
urn postage should be provided for by internation- 
reply coupon; U. S. postage, of course, will take 
manuscript into Canada or other foreign coun 
ry, but it won't bring it back! 

Gordon Keith, editor of Dancing Star, 376 Al- 
Pmaden, San Jose 10, Calif., needs biographical 
Wsketches, 1200-1500 words, on well-known dancers, 
ow they got started, what they are doing at pres- 
nt, their future plans and advice to aspiring danc- 
rs. Payment is $10 minimum; photos are bought 
t $3-$4; cartoons on dancing are needed, also. In 
arge cities, current news on dancing may be re- 

orted; payment for such material published is 30 

0 cents per column inch. 
— Ak] — 

Mechanix Illustrated, edited by William L. Par- 
er, 67 W. 44th St., New York 18, reports the fol- 
owing tip: “Always looking for good Money Mak- 
ing Idea articles about men who developed unusual 
ideas into profitable businesses; strong human in- 
erest pieces about inventors and inventions; short 
akes with photos of famous men with unique 
hobbies; just about everything else with appeal to 
the gadget-minded, science-minded guy of 30 or 
thereabouts, who likes to tinker in his workshop 
and garage and dream of making a million bucks.” 

— Ae] — 

Felix Fellhauer, editor of J&F Feature Service, 
P. O. Box 8101, Lakewood, Calif., offers his Writ- 
er’s Bulletin No. B-1-1002 to those free-lancers who 
may be interested in writing for a house-organ 
syndicate. 


Schubert Publications, 220 So. Michigan Ave., 
Chicago 3, Ull., announces a new magazine to be 
called Plays & Players. The first issue will probably 
carry an October dateline. ““The magazine will fea- 
ture name by-lines on fact articles on all phases of 
stagecraft, news of interest to amateur Thespians, 
helpful hints and how-to items. But of major in- 
terest will be the need for plays. We want previ- 
ously unpublished three-act and one-act plays. 
Comedy, drama or mystery—it makes no difference 
—but they must be clean without being ‘preachy’ 
and, if possible confined to one set. Payment on 
acceptance for all rights is announced at $500 for 
three-act, $150 for one-act plays. We are catering 
to the non-professional field. However, our agree- 
ment on acceptance of a play will include a guar- 
antee of 50 per cent of funds received in the event 
that the play is sought for professional presenta- 
tion on stage, screen, radio, or TV.” Frederick O. 
Schubert is editor. 

— Ak] — 

The Illinois Bell Telephone Co. will pay a min- 
imum of $50 for cartoons accepted for Telebriefs, 
a midget newspaper enclosed with bills sent to cus- 
tomers. Since columns are small, cartoons must 
be clear and simple. Cartoons must have a tele- 
phone slant but may cover a wide range of activi- 
ties. Purchase includes all rights to Bell System 
usage. Rough should be sent to Mr. Bradstrum, 
Room 1601, 208 W. Washington St., Chicago 6. 

— 

National Civil Service League, a non-profit and 
non-partisan organization of persons interested in 
merit personnel systems in government employ- 
ment, offers its services to editors and writers. It 
is prepared to supply up-to-date information on 
government manpower problems, to check manu- 
scripts for accuracy and constructive criticism. The 
offer has been made by James R. Watson, execu- 
tive director, 120 E. 29th St., New York 16. 

Last-minute changes in former market lists: 

New Republic is no longer in the market for 
verse and should be scratched from the annual 
verse market list in February. 

As reported in this column, the chairman of the 
American Scene Poetry Contest for 1951 is Mrs. 
Verdie McMillen, 1685 Olive St., Denver 7, rather 
than Helen Steckel Foster, as reported in the 
February verse list. 

American Builder, trade journal, is no longer a 
free-lance market. 

Lux Theater—TV was inaccurately reported in 
our January issue as edited by Arthur Heinemann 
of CBS; our March list reported the correct editor- 
ial address as 420 Lexington Ave., New York. Mr. 
Heinemann informs us that this show is not open 
to the free-lance writer. 

— Av] — 

Sports Afield—although an outdoorsman’s mag- 
azine—must be counted a small market for fiction. 
Suitable stories are used in the shorter lengths. 
and payment is good by the piece, not the word- 
count. Address Ted Keating, 401 Second Ave., S.. 
Minneapolis, Minn. Simularly, Hunting & Fish- 
ing (combined recently with Outdoorsman), 814 
S. Michigan Ave., Chicago, uses a few short stor- 
ies on hunting, fishing, dogs, accompanied with 
photos. 
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Flozari Rockwood, editor of two verse maga- 
zines, Garret and Notebook, at Box 5804, Cleve- 
land 1, Ohio, writes that, after an illness, she is 
publishing these magazines again. 

— — 

Although our trade journal market survey found 
information that Art Material Trade News of Chi- 
cago pays upon acceptance, trade journal writers 
inform us that the magazine pays upon publica- 
tion. 

— Ae] — 

In Milwaukee the Allied Authors group holds 
an open meeting once a month in the Press Club. 
Those interested should get in touch with Larry 
Sternig, 1532 N. 22nd St., Milwaukee 5, Wis., or 
phone Division 4-1166. 

— — 

Manuscripts sent to Modern Age, 9620 S. Yates 
Ave., Chicago, are being returned by Louise 
Crips, editor of Baby Post, 67 E. 59th St., New 
York, since her organization has taken over 
Modern Age. 


j\ 


> 


A LOW COST FUBLISHING SERVICE 
For Authors 
We print, publish and distribute your manuscripts 
in bock and pampniet format. Send for Bulletin 6 
THE WILLIAM-FREDERICK PRESS 
ohlet Distributi 


Pam ing Co., Inc. 
313 West 35th St. New York 1, N. Y. 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest 
market open to beginning writers, and the only 
one where you can EARN AS YOU LEARN! 
One of my graduates sells more than $10¢ 
worth of stories and articles monthly. My spe 
cial course of instruction in WRITING FOF 
THE JUVENILE MAGAZINES teaches every: 
thing it is necessary to know. Write for terms 
Mention Author & Journalist. 
MAITLAND LEROY OSBORNE 

23-A Green St. Wollaston 70, Mass. 


WRITERS! 


Do you want to sell or do you want to col- 
lect rejection slips? |f you want to be con- 
vinced of our ability to sell, as hundreds of 
others have, send us now your STORY, 
NOVEL or ARTICLE. Our personal, effi- 
cient services, in the heart of the publish- 
ing center, have been praised for 16 years. 
To make it possible for you to try our 
services, we have reduced our fees. 

Send $2.50, minimum, with each 
script up to 3,000 words—and add 
75c more for each additional M, if 
longer. Because of publishers’ de- 
mands for novels, we are compelled 
to make another concession. Send 
$4 with each novel and receive 
prompt sale or honest report. Com- 
mission: 10%. 

Return postage should accompany MS. Fees 
dropped after two sales—and no fees for 
established writers. 


MANUSCRIPT BUREAU 


154 Nassau Street —— Tribune Bidg. 
New York 38, N. Y. 


“The future belongs to those who prepare 
for it now.” 


MAREN ELWOOD 


Author’s representative, literary collabora- 
tor, Author of the current non-fiction best 
seller, CHARACTERS MAKE YOUR STORY 
(Houghton Miffiin) Book-of-the-Month Club 
recommendation; WRITE THE SHORT 
SHORT (The Writers, Inc.) and her latest 
book, 111 DON’TS FOR WRITERS, pub- 
lished by Gehrett-Truett Hall. 


Writing 
Training of the Prof. Writer 


Article 
‘eature 
For Writers Advertising 


(Approved for Veterans; 
also non-quota Foreign Students) 


Established 1923 


Study by mail. Studio lectures. Individual 
manuscript criticism . . . Personal, directed 
writing. For information write: 


MAREN ELWOOD, Agent 


4949 Hollywood Bivd. Hollywood 27, California 
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THE COMPANY YOU KEEP 
CY LANCE 


The beginning writer craves the comforting con- 
solation of seeing his name and work in print, 
and the oftener the better. So great is this desire 
that he contributes a lot of stuff gratis to anyone 
who will be kind enough to print it. That’s what 
I did, anyhow. And now from my own experience 
I want to offer a word of caution about the nature 
of the publications in which you let your work 
and your name appear—whether gratis or for pay. 

Just this morning my mailbox turned up a 
copy of a magazine to which I once contributed 
a bit of verse for free. Every so often a copy of 
this magazine shows up unwanted in my mailbox, 
And each time I resolve to write the editor to 
take my name off his mailing list. When I sent 
my contribution to this periodical I knew very 
little about it, having seen only one issue. But 
when I received a copy of the issue containing my 
verse, I was far from proud of my appearance in it. 

This magazine features slovenly writing, bad 
printing and make-up, and advertising which | 
consider questionable; it is continually promoting 
schemes with which I certainly would not want 
my name connected, even remotely. Contrary to 
my usual custom of passing on to others to read 
the publications I receive I tear this one to bits, 
lest someone be injured by it. 

The point I wish to make is that if I had first 
nvestigated, I would never have submitted to 
his magazine in the first place, not for any price. 
ure, I was eager to appear in print just as often 
still am!—but I didn’t want it that 
uch. 


An earlier and worse experience occurred when 
a man who knew I wanted to write said he knew 
the editor of a small magazine who would prob- 
ably be glad to have me do a column. The editor 
was willing but promptly told me that of course 
he couldn't pay me. He added that I could “plug” 
anybody or anything I wanted and make any ar- 
rangements I chose with them, Although I needed 
money pretty badly, I didn’t care for that way of 
getting it. 

It wasn’t until after my first column appeared 
that I discovered that the magazine was the least 
of the editor's enterprises; that it was, in fact, only 
his means of collecting on some other pretty 
lucrative “businesses.” My first column here was 
my last, believe me. 


And so to the beginner I say: Be careful of the 
company you keep. Be careful of the publications 
to which you offer your work; try to be sure their 
standards are your standards. If there’s any ques- 
tion in your mind, skip the whole thing. Give 
away your work at first, if you have to. But know 
the publication which will use it. Seeing your 
work in print may give you just the bit of reas- 
surance you need, But it will fail in this, if you 
are not sincerely proud of the company you are in, 
if you are not proud of the paper in which your 
efforts appear. 


Book and Library List on Addressograph. 500 Books 
sold at retail pays for Printing 1,000. Reviews, 
Newspaper Stories. Complete Plant for 15 years. 

For a real plan write 


THE STORY BOOK PRESS 
1435 Second Ave. Dallas, Texeos 


MONDAY MORNING STIMULATORS 7 


A market tip, an idea sparker, and a 
pep talk 


52 a year. $10 
GEORGIA C. NICHOLAS 
210 €. 22nd St. New York 10, N. Y. 


REVISING 


On The Script 

EDITING $9.00 
REVISING 
CORRECTING 
POLISHING 1000 


words there- 
after plus re- 
turn postage. 
SALABLE MANUSCRIPTS RUSHED 
TO MARKET FOR QUICK SALE 


7 PAGE ANALYSIS 


RALPH NATHAN 
(Since 1932) 
814 44th Avenue, San Francisco 21, Calif. 


makes SELLING 


EASIER...MORE SURE 


The CREATIVE ABILITY DEVEL- 
OPER starts with yeu, your equip- 
ment, your psychology, your own way 
of expression. Through a wonderful, 
new series of daily reports, charts, 
tests and unique methods, you quickly 
learn to write salable stories, articles, 
plays, poems. 

This new training is excitingly dif- 
ferent and more effective...No tedi- 
ous assignments...no cut-and-dried 
lessons...no restraining formulas... 
You are aided to write freely, joy- 
ously, at the peak of your capacity. 
Low Cost. 


Complete information at 

for “Your Way to Successful 
SIMPLIFIED TRAINING COURSE 
1819 Gilpin Street @ Denver 6, Colorado 


Send TODAY 


for FREE 
BOOKLET 


; NOVELS, RELIGIOUS, AND MISC. BOOKS. -- 
| | a 

by my Top-Flight New York and Holly- 

wood Literary Agents. 10% Commission 

on Sales. This is Rewriting ot a price 

you can afford. Positively no personal 

interviews, please. Mail Manuscripts: 

“Attention, Rewrite Desk B.” Pt 


“The Briel Case 


I was particularly impressed with the truth of 
Catharine Barrett's remarks about how slang and 
profanity if used literally seem over-emphasized 
and often offensive because so emphasized. A 
story with this fault was recently read at a 
meeting of our A.A.U.W. group here, and I 
thought later that the author’s work would have 
benefited greatly if she had been guided by Mrs. 
Barrett's advice. 

Alta B. Dunn 

Here is an item that may be of interest and 
some help to the radio script writer of our vast 
congregation: “Murder Is My Business” by Frank 
Phares appears in a recent issue of Collier’s—page 
18 of the Feb. 17 issue. The author is an old 
hand at script writing and gives a lot of the in- 
side workings of handling and producing a script. 

Rexford F. Mortimer 

Editor's note: Our readers may also be interest- 
ed in the John Masefield autobiography which 
Atlantic began as a serial in their March issue. 
The title is “The Joy of Story-Telling.” 

Let me give you a little tid-bit on my use of 
your magazine. There was an article on contests 
a few months ago. I read it and in a few days 
noticed a contest in the magazine. Using your new 
article I tried it out, in a hurry, and won a 
small prize. Now I am much interested in seeing 
the next one. Just another reason I am thorough- 
ly sold on A&J. I have depended on it for market 
lists for several years now. 

Letty Moon 

In “Mostly Personal” for February, you indi- 
cate that the majority of writers prefer fiction. 
1, for one, am becoming tired of the modern 
tendency to move fiction into the corner for 
the sake of articles. Much can be conveyed in a 
well-written piece of fiction; leave article-writing 
to the newspa’ 

Personally, I liked the magazine stories of twen- 
ty and thirty years ago better than most of those 
today. In those days there were whimsy and de- 
light. I wish now we had more glamour and 
delight in our stories, as life should be if we had 
a peaceful world. If every writer would send one 
letter to one editor asking for more fiction, maybe 
we'd get it! 

Aurora Chestnut 


Prize (ontests 


The annual Houghton Mifflin Literary Fellow- 
ship Awards are now in their seventeenth year. 
Closing date for the current award is Dec. 31, 
1951. The awards are in the amount of $2400 
(one-half advance against royalties and the other 
half outright) for the book project judged best 
among the entries filed. The project may be a 
finished manuscript or work in progress. Appli- 
cation forms may be secured from Houghton 
Mifflin Co., 2 Park St., Boston, Mass. 
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LOST, ONE PLOT 


The door-bell’s ring 
Displeases me— 

It interrupts my writing, 
see! 


When back to work 

It’s with a frown— 
‘Cause then I’m caught, 
With my plot down. 


—R. Carlton Henderson. 


ECOMMENDED 
EADING 


(A&J is glad to recommend the following books, for 
they combine enjoyable reading with sound instruc- 
tion. You may place orders for any of them with 
either the Publisher or our Book Department.) 


7 ANCHOR IN THE SEA, an Antho! ef Psychological Fic- 
tion, Edited by Alan Swallow. A book of examp‘es particu- 
larly valuable for the writer of ‘‘quality’’ fiction. Special 
paper edition for A&J readers. $1.00. 
2 NEW POETIC LAMPS AND OLD by Stanton A. Cob‘entz. 
* The Wings Press, Mili Valley, Calif. The spotlight turned 
on the new poetic movement. A book to clear away the con- 
fusion besetting our verse writers. ‘“‘The fullest, sanest and 
persuasive treatise on the —" I have 
Thomas, noted English poet, critic and bio- 
grapher, in The Christian World (London). $2.00.. 
3. THE TECHNIQUE OF FICTION by Willard E. Hawkins. 
The widespread use of THE TECHNIQUE OF FICTION ‘n 
assroom, as well as in successfid writers’ libraries, is a clear 
indteation of the value of this book. Hawkins, the founder cf 
ce) JOURNALIST. 


Basie Themes, and beginning writers especialy will shortcw 
their way to good markets if they follow weetly the well-bazed” 
trail pons forth in Hawkins’ book. $2.50. a 
4 IN DEFENSE OF REASON by Yvor Winters. The cotlectil 
“¢ criticism of one of the outstanding critics of am 
times, with extended discussions of principles of poetry at 
fiction. $5.00. 
ON THE LIMITS OF POETRY by Allen Tate. Collect 
* critical essays by the outstanding name among “‘the ne 
critics,” together with some essays on fiction. $4.00. 
& CHARACTER by Catharine Barrett. Catharine Barrett pro= 
* vides here her full and complete materials on the handling) 
of character in fiction—not available anywhere else except it, 
this most important booklet for fictionists. Read ‘‘The Psycho= 
logical Pattern,’ use the Character Chart, study the full work 
to your own benefit, at this low price. $1.00 
: A DICTIONARY OF LITERARY TERMS by Duffy and 
aise Alphabetical listing of literary terms, with definis 
a from the world’s literature. Paper, $1007 


cloth, 


A guide to all types of folklore, with 


addresses of collectors, 


and 
tons "eollecting and development. $2.00 
9 WRITING FOR YOUNG PEOPLE by Mabel Louise Robin=_ 
son, Nelson Sons, 385 Madison Ave., 
York 17, N. Y. The of juvenile story writing 
the famous teacher of Colttmbie’s Writer’s Workshop. “A 
different as possible from a how-to-do-it manual, quit 
as practical, far more inspiring, and likely to last much long 
because its discussions and advice go to the roots and reasow 
of good writing.”"—May Lamberton Becker. $2.75. 
10. FORMS OF MODERN FICTION, | edited by William | Van 
O'Connor. (University of Mi Press, 14 
Minn. A collection of best criticism of fiction from the recent? 
critical movement. Contributors include Mark Schorer, All 
Tate, T. S. Eliot, Robert Penn Warren, Lionel Trilling, W 
Beck, and other writers of fiction and criticism. $4.50. 


AUTHOR & JOURNALIST, Dept. “ ge 10, Colo. 
lease $5 by circling numbers desi and enclosing pay- 
ment with this coupon. 
enclose $............ for the following books: 1, 2, 3, 4, 
5, 6, 7, 8, 9, 10. 


B A GUIDE TO AMERICAN FOLKLORE by Levette J. Davids 
| 


NEW BOOKS 


Schoyer’s Vital Anniversaries of the World, 1951, 
edited by Will and Maxine Allen Schoyer. $2.00. 

Each year since 1948 the Schoyers have been add- 
ing to their unique and intensely interesting Vita! 


a 


EASIEST WAY TO MAKE $1 to $10 DAILY 
WRITING FILLERS 


The New 1951 Revized Course & Markets 
No long traming or professional style and plotting 
technique is . You may write that which will 
seil the day you first study the course. Shows 
to write jokes, news items, juvenile stories and arti- 
cies, household hints, etc. Special secti 
men, housewives, humorists, etc. Contains 
published fillers. Complete with latest list of over 
150 filler markets and rates. Included, a month of 


WILL HEIDEMAN 
Drive 


LEARN TO WRITE BY ACTUALLY 
WRITING! 


The Numerical Writing Courses eliminate all 
grueling exercises and teach you how to write 
by having you do the writing. 
In the number 14 short story course, 
There are i 4 lesson assignments 
You write short stories 
In the number 10 short-short course , 
There are 10 lesson assignments 
You write short short stories 
Each lesson stresses a distinct phase. 
Each assignment is a story of your own. 
Each story is given a thorough, constructive criti- 
cism by a selling writer with years of experience 
as a critic. Refer to course by No. when writing. 
THE NUMERICAL WRITING COURSES 
3898 Chase Street 
Denver 14 Colo. 


LAND EDITORS’ CHECKS 


Be guided by an ADAMS CHART 

As a mariner needs a compass, or a pilot a preci 
sion instrument, so a writer needs a chart based on 
FUNCTIONAL TECHNIQUE. 

You wouldn't think of baking a cake without a 
mold to give structure and form to it. You wouldn't 
think of cutting out a dress without a pattern. A 
H carpenter uses a blue print to build a house. How 
| much more necessary it is that you have a CHART 
which forms an adequate mold, pattern, or blueprint 
into which you cast your effort at story construction. 

Were you to break down published stories into 
their component elements, you would find that each 
story had been cast into a segmented mold and that 


g ingredient was present. 
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Definitely, an ADAMS CHART maps out the way 
into the minute intricacies of story structure. Each 
step is detailed for you. The CHART may be used 

for any story of purpose you wish to write, be it 
action story or character st ry. 

¢ WRITING THIS WAY BECOMES A PLEASURE 
' WITH AN INCOME 

A post card will bring you full information. 


480 Blair Ave., St. Paul 3, Minnesota 


Anniversaries. Any writer automatically goes 
through this book twice: the first time, out of sheer 
interest in the rich and dramatic tapestry of the 
past, so nicely summarized here. The second time, 
the writer scans the book for marketable ideas — 
and there are hundreds of them for everything 
from novels to fillers. 

Looking back a hundred years ago today, for in- 
stance, I see this: “Rigoletto, Giuseppe Verdi's 
tragic and perhaps most popular opera, premiered 
in Venice. Fearing its grim satire on royalty, po- 
lice forced Verdi to change its name from The 
Curse and its chief character from king to a duke.” 

The book is illustrated. —H.C. 


MOSTLY PERSONAL 

(Continued from page 3) 
wish to guarantee I won’t be charged for aiding 
you to get a clean printed copy.” 

Naturally it must be remembered that if an 
author actually makes a number of changes, in 
proof, he will be calling upon a printer to set up, 
again, new pages, and there is no reason why he 
shouldn't be charged—only the actual cost, it is 
to be hoped. One writer had a few pages corrected, 
in a preface he had written, and he was charged 
$200. This certainly is an outrage. Writers should 
be warned they'd better have some understanding, 
if possible, beforehand on this very odd and, 
sometimes, expensive subject. 

— Aes — 

Harriett Crittenden added the picture-feature 
for this issue to her production as a free-lance 
author in New York City. She has sold both 
non-fiction and fiction, to the confessions and 
other popular magazines. Russell E. Offhaus— 
well known in radio as writer, producer, and 
manager—is currently with a New Orleans sta- 
tion. Both Catharine Barrett and Mary Mack 
have contributed articles which have been found 
of great importance to the A&J people. 


SUBSCRIBE NOW 


for 
AUTHOR & JOURNALIST, the Right Arm 
of the Writer 
Clip this ad and mail with $1 for a six months trial 
subscription (Canada, $1.25) to Author & Journalist, 
Denver 10, Colorado. 


NOVELISTS! HERE’S YOUR BOOK! 


Is your subject usable? Can you plot it, give it 
timeliness significance? ailed, ‘actica! 
discussions in echnique of the Novel” by 
Thomas H. Uzzell. New second edition of this au- 
thoritative work. Sent to you by return mail tor 
$1.75, by the author. 

THOMAS H. UZZELL 
Stillwater, Oklahoma 


WRITERS NEEDED 


EARN UP TO $5.00 PER HOUR, SPARE TIME 
. . . fe-writing ideas in newspapers, magazines, books. 
Splendid opportunity to “break into” fascinating writing 
field. May bring you up to $5.00 per hour, spare time. 
Experience unnecessary—we teach you. Write for FREE de- 
tails, and how to get FREE Writer’s Market Guide! 

COMFORT WRITER’S SERVICE 
Dept. 16-N, 200 S. 7th St., St. Louis 2, Mo. 


Author & Journalist 


z help on up to 1500 words of your short items if you = 
= order ww Return this ad and $1.00 today! z 
= Jennie Jewel Florida 
: 
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you, reader and writer, an opportunity, for 
a few cents, to air your wares, from one line to 50 words’ 


in the 
first insertion and 8c after that, for the same copy. Cop; 
deadline is the first of the month preceding Pe or Ad- 
dress co! mdence ADEAS, AUTHOR JOURNALIST, 


BOOKS & MAGS 


PSYCHOLOGY ~ LOVE—$1.00. or you write salable 
love stories a helps you your private 
life bi ha . €. SLOAN, 
P. 0. Box 1008, = Cai 

—o— 

WRITERS, COMPOSERS: Your name on o penny card brings 
price list. Magdalene Kuhiman, 184 South Point Drive, 
Avon Lake, Ohio. 


Ulsh, 123-35 82 Rd., Kew Gardens, N. 


—o— 
THE PLOT BOOK. Make — 


from lished stories Makes 
willie easier. Folio "Price 
Writecraft Service, Gurnee 2, Ill. 


USED ag AND INSTRUCTION on 
|, rented, ond back guar- 
ontee. Smith's, 84 Washington, Peabody, Mass. 


WOULD YOU PAY 3% FIRST $350 MADE?—BOOK, “505 
Odd, Successful Businesses” Free! Work home! Expect 
something odd! Pacific AJ, Oceanside, California. 

“ADVENTURES IN FREELANCE NEWSPAPER FEATURE 
WRITING”—How a beginner put himself on some pay- 
rolls, 15,000-word booklet, $1. Holden — Bookseller, 
Germantown 3, Tennessee. 


SUPER PLOTTER an end 
Send 25 cents. Clifford. Mew Hyde 
Park, N. Y. 
OVERRATED?” Booklet 25c. Box 8, Forest Hills, 


AUTHOR’S EDITIONS under a reasonable plan. Send for 
brochure. Big Mountain Press, 2686 So. York, Denver 10, 


MARKETS 


NEW FOLIOS! 125 Paying Markets for Poetry and Greeting 
Cord Verses—25c. 100 Markets for Humor and Car- 
toons—25c. 100 Morekts for Fillers and Short Items— 
25c. 100 Markets for Short Short Stories—25c. Selling 
Tips, Submitting instructions, included free. Complete 
Research Services. H. Bierman, 4746 Berryman Ave., 
Culver City, Calif. 

SPECIAL—Keep oa file of the 
AUTHOR & JOURNALIST. For ag gat in coin or 
aaa, we will send you the Jonuary, February, and 
March issues of the 1951 A&J‘s, which include Verse 
and Juvenile Market — and the vital Forecast issue. 
Limited — left, mail your 50 cents today to 
AUTHOR & JOURNALIST, Denver 10, " 
—o— 
OPERATE YOUR OWN LOCAL NEWS BUREAU. Sell news 
items and ads clipped from your local newspapers to 
| trade j als, Act as correspondent for trade 
publications. Cover conventions and local meetings. 
Complete 9,000-word outline of detailed instruct’ons in- 
cluding proven lists of markets. Only $5. Supply limit- 
ed. Dan Valentine, Box 2324, Salt Gbe City, Utah. 

HOW TO TAKE PICTURES FOR MONEY. Illustrated book- 
let by successful Free Lance, $1.00. Bend Pilot Pub- 
lishers, Dept. AJ, Box 488, Bend, Oregon 
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TRADE MAGAZINES help you to success. Get latest copies 
through our easy-to-get-acquainted service. More then 
1200 business, prof odu- 
cational, sport, hobby, music, television, etc. List. FREE. 
Commercial Engraving Publishing Co., 34FF North Ritter, 
Indianapolis 19, Indiana. 

—o— 

EARN MONEY writing trade news. intormation tree 

Charles Olive, Willmar, Minnesoto. 
—o— 

FILLERS AND SHORT PARAGRAPHS sell . Details 

riters Service, Box 1355, Lubbock, Texas. 


PERSONALS 


BOARD & Registered nurse’s beeutiful — 
home. $15 a week. Old Homestead, Merrimac, Masso- 


SOMEONE TO CARE—Thot ‘univers! need. Join THE 
FRIENDSHIP CLUB. Write Charlotte Koy, 480 Arrow- 
head, San Bernardino, Calif. Postage, please. 


SERVICES 
TEACH-YOURSELF & Books, new ond 
used, in prices. Jennie Jewel Drive, 
WANT TO WRITE and sell os 
as possible? Find onswer my eg magazine, 
__ page 28. NATALIE NEWELL, Ghostwriter. 


SHORT THAT SELL Where to 
how write, where to sell. 3¢ stamps or 
Writecreft Service, 2, 


INK CARTOONS drawn $2.00 
Pence “rough” included. Ross, 111-14” Téth Forest 
hills, 


SHORTHAND IN ONE WEEK. EZ longhand system. Self- 
instructor. Returnable. $1.00. Zinman, 215A West Ne 
New York 24, New York. q 

—o— 
MY FINISHED CARTOONS drown fo your et $1. 
each. Mailed flat on Illustration board. F. Cunningham 
Brookside Rd.; Ohio. 


SCRIPT DELIVERY SERVICE « our to five 


York markets for $1.00. Send 
free circular. Dept. A, Serine Selivery's 110 


St., New York 17. 


OPPORTUNITIES 


IF YOU CAN COPY OR TRACE simple cartoons, you moy_ 
5. weekly, spare-time, 


TYPEWRITER RIBBON RENEWER! Guorentecd! Yeor's 
supply, 50c! Hirsch, Spring-Valley 2, & 


—-o— 
MASTER PLOT CHART supplies an unlimited 


original, salable plot outlines. $2 po: id. Money 

guarentee. Free: “’Self-expression Short Writing“ 
and and Slanting Your Stories.” H. 
Box 517, mi (Miami University Br.) 46, Florida, 


—o— 


SEND sengersfewer for Catalogue of Portable Log Cabins for. 


or post card for list of writers’ books. Ed Streun, 


Dept. A., 521 Walnut St., Chattanooga, Tenn. 
— 
SONGWRITERS—Contact over 200 Music 
Top Writers have started with my help. Let 
YOU. Send 25¢ for Vital information to 
33 N. Windsor Ave., Atlantic City, N. : 
NEED NEW TYPEWRITER, CAMERA? We can buy almost 
anything from household to fishing equipment for you 
at less than retail price. Nationally known merchandise. 
A.C.P. 712 Maple Lane, Sewickley, Pa. 


WRITERS WANTED fiction or feature — magezine—co-op 


publication plan. Send samples stamped 
envelope to Dept. AJ, P.O. Box 1429. Miami 8, Florida. 
--o— 


Gi ee OFFER. A 10 months subscription for A&J 
any member of the Armed Forces. the 
set arm of the writer, by putting na and 
an and mailing to AUTHOR & 

, Denver 10, Colo. 
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ADEADS.. 
taste. Literary critics and agents, typists, stationers, and those 
who offer correspondence courses have found advertising space 
i 
| 
in New Duplicating Service for Advertisers. Porticulors 
— free. Cartoon-Ad Service, Argyle 19, Wisconsin. ‘i 
= | 


$60 a month un- 
ished. Tenant will move March 15th for the 
if you will buy his furniture. Call EL for a suite Uv: rooms 
4-6179 after 4:30 p.m. 68-4845. 


WANTED! Previously un- 


published writer to become 
best selling author. 


UBLISHERS may not insert want ads in daily papers but they are 
p eager to find talented writers who will bring them prestige and 

money. A 1951 example is James Jones whose very first novel, 
FROM HERE TO ETERNITY, is setting best selling records and win- 
ning rave reviews. 


How do you break through from literary obscurity to sales success? 
The biggest barrier today to your success is not the unwillingness of 
publishers to “discover you but the keen competition from other 
authors. Editors, being human, accept books which have the pro- 
fessional touch. 


If you feel that something is holding your book back from earning 
the recognition you feel it deserves, send it to me. There is no sub- 
st'tute for the objective view and the experienced counsel of one 
who deals daily with manuscripts and editors. | know what publishers 
wont ond can tell you if your script is ready for sales, if it contains 
flaws which can be corrected or if you are wasting your time even 
i to place your book. Send your script today! Market appraisal, 


SHORT STORIES and ARTICLES are always in demand. RATES: for reading, 
sales handling and/or constructive criticism: $1 per thousand words or fraction 

inimum fee per script, $5. Enclose fee with each manuscript. Fee always 
refunded on sale of manuscript. Now handling Poetry. Send for full details. 


Professionals: 10% commissions on sales if you sell regularly to national magazines or 
if you've placed a book this year. Write full det: is before sending manuscripts. 


RE-WRITING and GHOST-WRITING of your novels, non-fiction and stories. INDI- 
VIDUAL COACHING PLAN for authors who wish professional supervision of their 
output for a low monthly fee. Details on request. 


Write today for free booklet YOUR KEY TO SUCCESSFUL WRITING. 
IN CHOOSING A LITERARY AGENT — WHY NOT THE BEST? 


FRANK Q. BRADY, titerory agent 


Dept. AJ, 55 West 42nd Street, New York 18, New York 


